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San  Diego  is  getting  a  reputation  for  having 
more  than  just  great  weather. 


j  Congratulations  to  the  first  place  winners  of  the 
2002  California  Newspaper  Publishers  Association  Competition. 
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Public  service 

Investigative  reporting  by  Norberto  Santana, 
David  Washburn,  David  Hasemyer  and  Kristen 
Green  and  commentary  by  Alan  Miller  on  local 
Red  Cross  chapter  fund  management  issues. 


Sports  story 

Mark  Zeigler’s  story  on  the  misadventures  of  the 
San  Diego  Wildfire  basketball  team. 


Environmental/agricultural  resource  reporting 

Steve  Schmidt’s  series  “Frayed  Frontier”  on  how  the 
energy  crisis  is  affecting  California  and  the  western 
United  States. 


Local  spot  news 

U'T  staff  for  coverage  of  the  Santana  High 
School  shootings. 


Editorial  cartoon 

Steve  Breen’s  cartoon  of  an  eagle  sharpening  its  talons 
in  response  to  the  9/11  attacks. 
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SLIIPP-(UN)HAPPY  SPOKANE 

WE,  AT  THE  Cowles  Publishing 
Co.,  were  astonished  by  your 
“Slapp-happy  Spokane” 
editorial  [July  15,  p.  10]  since  we  were 
not  contacted  to  respond  to  any  of  the 
I  allegations  made  in  it.  Fact-checking  is  a 
I  basic  premise  of  Journalism  101.  We  are 

i  disappointed  that  a  publication  purporting 
I  to  be  “The  Newsmagazine  of  the  Fourth 
j  Estate”  utterly  failed  to  make  any  effort 
I  to  undertake  such  an  elementary  task. 

!  Such  a  glaring  absence  of  professionalism 

j  calls  into  question  the  credibility  of  the 

I  rest  of  your  publication. 

I  Had  you  contacted  us,  we  would  have 
informed  you  that  what  The  Local  Planet 
I  Weekly,  Larry  Shook,  and  Tim  Connor 
j  I  have  written  about  our  downtown  project 
I  j  is  more  fiction  than  fact.  In  the  mid-1990s, 

I J  a  real-estate  company  that  is  separate  from 
1 1  the  Cowles  Publishing  Co.  (owner  of  The 
1 1  Spokesman-Review  and  other  media 
1 1  properties)  worked  with  the  City  of 
j  i  Spokane  to  save  a  rapidly  dying  downtown. 
!  After  two  years  of  public  scrutiny  and 

j  j  hundreds  of  hours  of  public  input,  the 
i  I  project  was  launched.  The  $115-million 
i  j  effort  has  revitalized  the  downtown  core, 

I  generating  nearly  $8  million  for  the  city’s 
i  general  fund,  stimulating  more  than  $350 
j  j  million  in  other  investments,  and  employ- 
j  1  ing  1,100-plus  persons.  As  an  economic- 
!  j  development  project,  it  is  working. 

!  I  Despite  the  undisputed  net  benefits 
j  j  and  contrary  to  legal  advice  from  its  own 
I  attorneys,  a  new  majority  of  the  City' 
Council  voted  three  years  ago  to  renege  on 
a  significant  contractual  obligation.  The 
result  has  been  two  rating  downgrades  for 
the  city,  a  bond  default,  and  multiple 


i  lawsuits.  Far  from  “sneaky,”  our  real-estate 
j  company’s  legal  strategy  is  very  straight- 
j  forward  —  we  want  the  city  to  live  up  to 
j  its  promise  and  pay  for  damages  to  the 
project  caused  by  its  actions  and  the 
I  actions  of  others. 

1  Unfortunately,  Mr.  Shook  has  made  a 
I  career  out  of  disseminating  misleading 
i  and  distorted  material  about  our 
company  and  family,  so  it  doesn’t  surprise 
me  that  he  and  his  associates  have 
continued  their  misinformation  campaign 
with  this  latest  effort.  While  they  certainly 
have  the  right  within  applicable  legal 
I  parameters,  to  write  about  our  company, 

:  it  is  disappointing  that  they  and  The  Local 
Planet  Weekly  do  not  apply  our  industry’s 
ethical  and  professional  standards  — 
principles  that  we  firmly  stand  behind, 
as  evidenced  by  our  century-old,  award¬ 
winning  publishing  history. 

What  surprises  us  is  that  your  publica¬ 
tion  showed  the  same  lack  of  professional¬ 
ism  by  swallowing  whole  their  tale  without 
any  independent  fact-checking  on  your 
part.  You  owe  your  readers  more. 

The  Cowles  Publishing  Co.  has  a  proud 
record  of  defending  and  supporting  First 
Amendment  principles.  We  also  stand 
tall  when  it  comes  to  community  service. 
The  future  of  our  community  matters  to 
us.  We  make  no  apologies  for  being 
positive  contributors. 

BETSY  COWLES 

CHAIRMAN 
Cowles  Publishing  Co. 

Spokane,  Wash. 

Editors’ Note 

The  facts  undergirding  our  editorial  come 
almost  entirely  from  articles  published  in 
i  the  Cowles  {continued  on  page  23} 
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JULY  26,  1952: 
i  Purchase  of  the  San  Jose  (Calif.) 

^  Mercury  and  News  by  Norfhwest 
i  Publications  Inc.,  a  member  of 
I  the  Ridder  newspaper  and  radio 

2  :  group,  from  the  Hayes  family  was 

s  I - 
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announced  July  24  by  B.H.  Ridder, 
president  of  the  group. 

The  largest  number  of  news¬ 
papermen  ever  gathered  to 
cover  an  international  sports 


event  are  reporting  the  1952 
Olympic  Games  in  Helsinki, 
Finland.  In  all,  1,800  sports- 
writers  have  received  credentials 
—  an  estimated  1,500  of  them 
from  outside  the  country. 
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The  Audit  Bureau 
of  Circulations 
(ABC),  at  its  July 
board  meeting, 
approved  first  passage 
of  a  change  to  Rule 
C2.7,  Days  Omitted 
From  Averages,  to  give 
daily  newspapers  the 
option  of  omitting 
either  the  Friday  or  the 
Saturday  preceding  a 
Monday  holiday.  The 
measure  could  take 
effect  in  November. 

Effective  immediate¬ 
ly,  ABC  is  allowing 
newspapers  to  omit  as 
many  as  10  holidays  . 
from  circulation 
averages  at  the 
publishers’  discretion. 

-  MARK  FITZGERALD 


memo  says,  “Singleton  agrees  to  put  these  provisions 
into  a  written  agreement.”  The  second  point  in  the 
memo  says,  “MediaNews,  Inc.  [sic]  does  not  allow  its 
papers  to  disparage  anyone  or  organization  on  reli¬ 
gious,  racial,  or  ethnic  grounds.  The  Tribune  has  a 
continuing  history  of  snide,  damaging  stories,  fol¬ 
lowed  by  expressions  of  regret.” 

Randy  Frisch,  chief  operating  officer  for  the  family 
management’s  Salt  Lake  Tribune  Publishing  Co.,  said 
the  memos  are  a  smoking  gun:  “There  is  no  doubt  that 
Deseret  Neu’S  negotiators  were  100%  confident 
that  Mr.  Singleton  agreed  to  limit  the  kind 
of  editorial  and  news  coverage  of  their 

Faithful  members  of  the  church  /  T 


BY  MARK  FITZGERALD 

CHICAGO 

WITH  William  Dean  Singleton  cleared 
by  a  federal  judge  to  start  operating  this 
Thursday  The  Salt  Lake  Tribune  —  the 
newspaper  he  has  owned  for  19  months  but  never  run 
—  the  McCarthey  family  management  at  the  paper 
last  week  attempted  to  forestall  the  takeover  by 
appealing  not  only  to  a  higher  court  but  to  the  court 
of  public  opinion. 

Tribune  management  charged  that  newly 
revealed  documents  show  that  MediaNews 
Group  Inc.  Vice  Chairman  and  CEO  Singleton 
secretl}  agreed  with  the  paper’s  joint-operat¬ 
ing-agreement  partner,  the  Mormon  Church- 
owned  Deseret  News,  to  silence  the  Tribune’s 
traditionally  skeptical  coverage  of  the  church. 

Singleton  dismissed  the  allegation:  “It’s  just 
preposterous.  It’s  absurd.  It’s  some  kind  of 
theory  they  dreamed  up  long  ago.” 

Notes  from  a  Deseret  News  Publishing  Co. 
board  meeting  on  July  12,  2000,  list  11  points 
below  a  heading  that  appears  to  read  “Dean 
agrees:”  and  includes  the  item,  “2.  not  disparage 
the  church.”  The  board  meeting  was  convened 
as  the  AT&T  Corp.  was  attempting  to  rid  itself 
of  the  Tribune.  The  notes,  and  a  subsequent 
memo  apparently  prepared  for  leaders  of  the  Church  |  ments  make  absolutely  clear  there  was  a  deal  —  and 
of  Jesus  Christ  of  Latter-day  Saints,  supported  News  the  deal  is,  there  will  be  no  more  Tribune  negativity 
management’s  view  that  Singleton’s  bid  for  the  '  toward  the  church.” 

Tribune  would  be  the  best  bet  for  the  News.  The  i  But  Singleton  told  ES^P:  “We  have  never  agreed 


owner. 

do  not  lie  to  their  leaders.  These  docu-  / 


A$199-million 
printing  plant 
that  will  be  built  so  as 
to  allow  passersby  a 
peek  into  production 
operations  is  planned 
for  The  Kansas  City 
(Mo.)  Star,  the 
newspaper  reported 
Thursday. 

The  Star  will 
break  ground  for  the 


There  are  profits  and  then  there  are  prophets:  William  Dean 
Singleton  and  the  Salt  Lake  City  Mormon  Temple  (foreground) 
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with  anybody  about  how  well  conduct  news  opera¬ 
tions.  We  have  no  under-the-table  agreement  to  go 
easy  on  The  Deseret  News  or  the  church  or  anybody 
else.”  Singleton  noted  that  he’s  already  said  he  is  keep¬ 
ing  current  Tribune  Editor  James  E.  “Jay”  Shelledy. 
“He  would  never  stand  for  something  like  that,”  Sin¬ 
gleton  said.  (Singleton  himself  will  become  chairman 
of  the  Newspaper  Agency  Corp.,  which  handles  pro¬ 
duction  and  business  operations  for  the  two  papers.) 

“I  suppose  it’s  possible  Dean  did  not  intend  to  keep 
his  word,”  Frisch  said.  “That  has  been  Mr.  Singleton’s 
method  of  operation  for  some  time.” 

Developments  last  week  buttressed  Singleton’s 
claim  to  the  paper.  On  July  22,  U.S.  District  Judge 
Ted  Stewart  said  the  McCarthey  group  must  turn 
over  control  of  the  Tribune  Aug.  1,  when  its  manage¬ 
ment  rights  expire.  The  same  day,  the  family  group 
can  begin  exercising  a  120-day  option  to  buy  the 
Tribune.  Complicating  matters,  Stewart  has  already 
ruled  the  family  must  get  The  Deseret  News'  permis¬ 
sion  to  exercise  the  option.  The  News  turned  them 
down  flat  on  June  26. 

But  Frisch,  43,  said  the  fight  is  not  over.  The  group 
expects  a  ruling  either  Tuesday  or  Wednesday  on  its 
appeal  of  Stewart’s  decision  that  it  must  relinquish 
the  paper.  And  it  is  continuing  a  legal  challenge  of 
the  News’  veto  over  any  sale.  “The  Deseret  News  does 
not  have  a  right  to  pick  who  owns  The  Salt  Lake 
Tribune”  Frisch  said.  “It  makes  no  sense  in  logic  — 
and  it  sure  doesn’t  make  sense  under  the  Newspaper 
Preservation  Act.”  1)  i —  —  — _ _ 


The  word 
on  what 
words  are 
in  this  year 


WHAT  DO 

brick-and- 
mortar,  the 
Taliban,  and  MP3 
have  in  common? 

All  three  are  among 
the  new  entries  in 
The  Associated  Press 
Stylebook  and  BrUJing 
on  Media  Law 
(Perseus  Publishing, 
383  pages),  which  goes 
on  sale  next  month. 
The  guide  is  updated 
annually  by  an  ad  hoc 
committee  of  AP 
editors.  They  also  have 
created  the  first  online 
stylebook,  which  is 


brou^t  up-to- 
date  constantly  and  is 
available  for  a  separate 
$20-a-year  charge  at 
http://www 
.apstylebook.com. 
Stylistic  changes  in 
this  edition  include 
dropping  hyphens  for 
“teenager”  and  “hole  in 
one”  and  using  “mom” 
and  “dad”  in  lowercase 
except  when  the  noun 
substitutes  for  a  name. 
And  remember  — 
Rolodex  is  a  trademark 
and  “CD-ROM  disc” 
is  redundant. 

—  JoeStrupp 


Waiting  not  the  hardest  part 

Execs  mulling 
stock  options 


BY  MARK  FITZGERALD 


D  newsrooms,  two 
similar  events 
may  make  a  trend,  but, 
in  the  executive  suites, 
waiy  newspaper  CEOs 
are  biding  their  time 
before  they  commit  to 
treating  stock  options 
as  an  expense. 

“We’re  waiting  to  see 
what  the  trends  suggest,” 
Douglas  H.  McCorkin- 
dale,  Gannett  Co.  Inc.’s 
chairman,  CEO,  and 
president  said  during  a 
July  16  analyst  confer¬ 
ence  call.  “If  the  world 
changes  so  that  we  have 
to  do  it,  that’s  fine  with 
us,  but  I’d  like  to  make 
sure  the  world  does  it 


on  a  comparable  basis.” 

Gannett’s  reaction  was 
typical.  Among  other 
companies  taking  a  wait- 
and-see  attitude  is 
Media  General  Inc.  “It’s 
not  a  matter  of ‘You  first’ 
—  we  think  it’s  veiy 
important  for  the 
process  to  have  a  basis 
for  everybody  to  follow 
so  investors  can  have 
confidence  in  the 
numbers,”  Media 
General  spokeswoman 
Lou  Anne  Nabhan  said. 

The  Washington  Post 
Co.  prompted  the  dis¬ 
cussion  among  newspa¬ 
pers  when  it  disclosed 
July  15  that,  like  the 
Coca-Cola  Co.,  it  had 


430,000-square-foot 
building  in  downtown 
Kansas  City  this 
November,  with  its 
operations  projected 
to  start  in  2006, 
according  to  Arthur  S. 
Brisbane,  the  paper’s 
president  and 
publisher.  He  told  the 
Star  that  the  paper 
also  will  move  to  a 
50-inch  web  width 
when  the  plant  goes 
into  operation. 

The  project  marlis  a 
major  investment  by 
the  Star’s  parent, 
Knight  Bidder.  Said 
Brsbane,  “The  deci¬ 
sion  by  Knight  Bidder 
is  a  very  dear  expres¬ 
sion  of  the  belief  the 
newspaper  has  a  very 
long  fife  ahead  of  it” 

-  JOE  STRUPP 


Propelled  by  lower 
newsprint  costs, 
the  new  accounting 
change  that  eliminates 
amortization  of 
goodwill,  and/or 
higher-than-expected 
advertising  revenue 
from  TV  properties, 
four  newspaper  chains 
last  week  reported 
higher  earnings  per 
share  (EPS)  for  the 
second  quarter. 

Knight  Bidder  beat 
analysts’  expectations 
with  EPS  of  90  cents 
on  net  income  of 
$76.8  million.  The 
year-ago  EPS  were  87 
cents  when  adjusted 
for  the  accounting 
change  and  one-time 
char^  related  to 
staff  reductions.  Ad 
revenue  at  the  second- 
lar^st  newspaper 
chain  was  down  3.5% 
from  last  year. 
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The  Audit  Bureau 
of  Circulations 
(ABC),  at  its  July 
board  meeting, 
approved  first  passage 
of  a  change  to  Rule 
C2.7,  Days  Omitted 
From  Averages,  to  give 
daily  newspapers  the 
option  of  omitting 
either  the  Friday  or  the 
Saturday  preceding  a 
Monday  holiday.  The 
measure  could  take 
effect  in  November. 

Effective  immediate¬ 
ly,  ABC  is  allowing 
newspapers  to  omit  as 
many  as  10  holidays 
from  circulation 
averages  at  the 
publishers'  discretion. 

-  MARK  FITZGERALD 


V\/ho'ii  run  ‘The  Salt  Lake  Tribune 
When  can  they  start  running  it^ 
And  just  how  will  they  run  it^ 


Tribune  management  charged  that  newly 
revealed  documents  show  that  MediaNews 
Group  Inc.  Vice  Chairman  and  CEO  Singleton 
secretly  agreed  v\ith  the  paper’s  joint-operat- 
ing-agreement  partner,  the  Mormon  Church- 
owned  Deseret  Nezes,  to  silence  the  Tribune's 
traditionally  skeptical  coverage  of  the  church. 

Singleton  dismissed  the  allegation:  “It’s  just 
preposterous.  It’s  absurd.  It’s  some  kind  of 
theoiy-  they  dreamed  up  long  ago." 

Notes  from  a  Deseret  News  Publishing  Co. 
board  meeting  on  .luly  12,  2()()(),  list  11  points 
below  a  heading  that  appears  to  read  "Dean 
agrees:’’  and  includes  the  item,  “2.  not  disparage 
the  church."  The  board  meeting  Wcis  convened 
its  the  AT&T  Corp.  w:ls  attempting  to  rid  it.self 
of  the  Tribune.  The  notes,  and  a  subsequent 
memo  apparently  prepared  for  leaders  of  the  Church 
of.Iesus  Christ  of  Latter-day  Saints,  supported  Nezes 
management’s  view  that  Singleton’s  bid  for  the 
Tribune  would  be  the  best  bet  for  the  Nezes.  The 


A$199-million 
printing  plant 
that  will  be  built  so  as 
to  allow  passersby  a 
peek  into  production 
operations  is  planned 
for  The  Kansas  City 
(Mo.)  Star,  the 
newspaper  reported 
Thursday. 

The  Star  will 
break  ground  for  the 


There  are  profits  and  then  there  are  prophets:  William  Dean 
Singleton  and  the  Salt  Lake  City  Mormon  Temple  (foreground) 


ments  make  absolutely  clear  there  was  a  deal  —  and 
the  deal  is,  there  will  be  no  more  Tribune  negativity' 
toward  the  church." 

But  Singleton  told  “We  have  never  agreed 


i 


I 


with  anybody  about  how  we  ll  conduct  news  opera¬ 
tions.  We  have  no  under-the-table  agreement  to  go 
easy  on  The  Deseret  News  or  the  church  or  anybody 
else.”  Singleton  noted  that  he’s  already  said  he  is  keep¬ 
ing  current  Tribune  Editor  James  E.  “Jay”  Shelledy. 
“He  would  never  stand  for  something  like  that,”  Sin¬ 
gleton  said.  (Singleton  himself  will  become  chairman 
of  the  Newspaper  Agency  Corp.,  which  handles  pro¬ 
duction  and  business  operations  tor  the  two  papers.) 

“I  suppose  it’s  possible  Dean  did  not  intend  to  keep 
his  word,”  Frisch  said.  “That  has  been  Mr.  Singleton’s 
method  of  operation  for  some  time.” 

Developments  last  week  buttressed  Singleton’s 
claim  to  the  paper.  On  July  22,  U.S.  District  Judge 
Ted  Stewart  said  the  McCarthey  group  must  turn 
over  control  of  the  Tribune  Aug.  1,  when  its  manage¬ 
ment  rights  expire.  The  same  day,  the  family  group 
can  begin  exercising  a  120-day  option  to  buy  the 
Tribune.  Complicating  matters,  Stewart  has  already 
ruled  the  family  must  get  The  Deseret  News'  permis¬ 
sion  to  exercise  the  option.  The  News  turned  them 
down  flat  on  June  26. 

But  Frisch,  43,  said  the  fight  is  not  over.  The  group 
expects  a  niling  either  Tuesday  or  Wednesday  on  its 
appeal  of  Stewart’s  decision  that  it  must  relinquish 
the  paper.  And  it  is  continuing  a  legal  challenge  of 
the  News'  veto  over  any  sale.  "The  Deseret  News  does 
not  have  a  right  to  pick  who  owms  The  Salt  Lake 
Tribune."  Frisch  said.  “It  makes  no  sense  in  logic  — 
and  it  sure  doesn’t  make  sense  under  the  Newspaper 
Pre.servation  Act.”  11 


430,000-square-foot 
building  in  downtown 
Kansas  City  this 
November,  with  its 
operations  projected 
to  start  in  2006, 
according  to  Arthur  S. 
Brisbane,  the  paper’s 
president  and 
publisher.  He  told  the 
Star  that  the  paper 
also  will  move  to  a 
50-inch  web  width 
when  the  plant  goes 
into  operation. 

The  project  marks  a 
major  investment  by 
the  Star’s  parent, 
Knight  Bidder.  Said 
Brisbane,  “The  deci¬ 
sion  by  Knight  Bidder 
is  a  very  clear  expres¬ 
sion  of  the  belief  the 
newspaper  has  a  very 
long  life  ahead  of  it.” 

-  JOE  STRUPP 


Waiting  not  the  hardest  part 


Propelled  by  lower 
newsprint  costs, 
the  new  accounting 
change  that  eliminates 
amortization  of 
goodwill,  and/or 
higher-than-expected 
advertising  revenue 
from  TV  properties, 
four  newspaper  chains 
last  week  reported 
higher  earnings  per 
share  (EPS)  for  the 
second  quarter. 

Knight  Bidder  beat 
analysts’  expectations 
with  EPS  of  90  cents 
on  net  income  of 
$76.8  million.  The 
year-ago  EPS  were  87 
cents  when  adjusted 
for  the  accounting 
change  and  one-time 
charges  related  to 
staff  reductions.  Ad 
revenue  at  the  second- 
largest  newspaper 
chain  was  down  3.5% 
from  last  year. 


The  word 
on  what 
words  are 
in  this  year 


BY  MARK  FITZGERALD 

CHIC.XGO 


on  a  comparable  basis.” 

Gannett’s  reaction  was 
t\pical.  Among  other 
companies  taking  a  wait- 
and-see  attitude  is 
Media  General  Inc.  “It’s 
not  a  matter  of ‘You  first’ 
—  we  think  it’s  very- 
important  for  the 
process  to  have  a  basis 
for  everybody  to  follow 
so  investors  can  have 
confidence  in  the 
numbers,”  Media 
General  spokeswoman 
I.OU  Anne  Nabhan  said. 

The  Washington  Post 
Co.  prompted  the  dis¬ 
cussion  among  newspa¬ 
pers  when  it  disclosed 
•filly  15  that,  like  the 
Coca-Cola  Co.,  it  had 


Down  in  the 

newsrooms,  two 
similar  events 
may  make  a  trend,  but, 
in  the  executive  suites, 
wary  newspaper  CEOs 
are  biding  their  time 
before  they  commit  to 
treating  stock  options 
as  an  expense, 

“We're  waiting  to  see 
what  the  trends  suggest,” 
Douglas  H.  McCorkin- 
dale,  Gannett  Co.  Inc.’s 
chairman,  CEO,  and 
president  said  during  a 
.luly  16  analyst  confer¬ 
ence  call.  “If  the  world 
changes  so  that  we  have 
to  do  it,  that’s  fine  with 
us,  but  I’d  like  to  make 
sure  the  world  does  it 


i,  •  HAT  DO  brought  up-to- 

i-;,  4  •’  brick-and-  date  constantly  and  is 

S  mortar,  the  available  for  a  separate 

Taliban,  and  MP3  $20-a-year  charge  at 

have  in  common?  http://www 

All  three  are  among  .apstylebook.com. 

the  new  entries  in  Stylistic  changes  in 

The  Associated  Press  this  edition  include 

Stylebook  and  Briefing  dropping  hyphens  for 
on  Media  Law  “teenager”  and  “hole  in 

(Perseus  Publishing,  one”  and  using  “mom” 

383  pages),  which  goes  and  “dad”  in  lowercase 

on  sale  next  month.  except  when  the  noun 

The  guide  is  updated  substitutes  for  a  name, 

annually  by  an  ad  hoc  And  remember  — 
committee  of  AP  Rolodex  is  a  trademark 

editors.  They  also  have  and  “CD-ROM  disc” 
created  the  first  online  is  redundant, 

stylebook,  which  is  —  Joe  Strupp 
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Belo  beat  Wall 
Street’s  consensus 
EPS  estimate  of  30 
cents  with  EPS  of 
34  cents,  an  increase 
of  17%  over  a 
comparable  29  cents 
in  EPS  in  the  second 
quarter  a  year  ago. 

Lee  Enterprises 
Inc.  reported  EPS, 
adjusted  for 
accounting  and  other 
items,  of  44  cents, 
up  16%  from  a 
comparable  year-ago 
EPS  of  38  cents. 

Pulitzer  Inc. 
reported  earnings  of 
32  cents  per  diluted 
share,  59%  higher 
than  last  year's 
second-quarter 
earnings  of  19  cents 
per  diluted  share. 
Excluding  special 
items  in  both  quarters, 
earnings  per  diluted 
share  were  flat  at 
47  cents.  ^ 

-  MARK  FITZGERALD 

BElDiTAIIEIHIS 
JOBSITE  AND... 

Dallas-based 
Bek)  ends  its 
partnership  this  week 
with  CareerBuilder 
Inc.,  the  online 
recruitment  company 
owned  by  Knight 
Ridder  and  the 
Tribune  Co.  Belo’s 
job  classifieds  are 
going  to  CareerSite, 
a  privately  held 
company  in  Ann 
Arbor,  Mich. 

Belo  management 
was  unhappy  with 
CareerBuilder’s 
strategy.  James  M. 
Moroney  III,  CEO  and 
publisher  of  Belo's 
Dallas  Morning  News, 
told  E&P  in  May  that 
CareerBuilder’s  na¬ 
tional  brand  was  being 


decided  to  expense  stock 
options  on  the  advice  of 
one  of  its  directors,  in¬ 
vestor  Warren  E.  Buffett. 

So  far,  though,  the 
only  newspaper  compa¬ 
ny  following  suit  is  Lee 
Enterprises  Inc.  Chair¬ 
man  and  CEO  Mary  E. 
Junck  said  Lee  will  treat 
future  employee  stock- 
option  grants  as  an 
expense.  The  financial 


impact  looks  to  be  small: 
Junck  said  if  current 
outstanding  stock  op¬ 
tions  had  been  expensed 
last  year,  earnings  per 
share  would  have  dipped 
4  cents,  to  $1.31. 

The  reluctance  of 
newspaper  companies  to 
commit  to  the  change  is 
no  surprise,  said  Nell 
Minow,  an  expert  on 
corporate  governance 


who  founded  the  online 
research  service  The 
Corporate  Library:  “I 
would  not  expect 
[newspaper  companies] 
to  be  first,  second  — 
or  300th  in  line”  to 
expense  stock  options. 

Until  relatively  recent¬ 
ly,  Minow  noted,  most 
big  newspaper  compa¬ 
nies  had  the  “dual  class” 
stock  structure  that  con¬ 


tinues  at  the  New  York 
Times  Co.,  Washington 
Post  Co.  and  Dow  Jones 
&  Co.  Inc.,  where  control 
of  certain  favored  shares 
allows  a  family  to  domi¬ 
nate  a  public  company. 
Said  Minow,  “The  idea 
was  that  this  insulated 
the  paper  from  pressures 
that  would  otherwise 
turn  everybody  into  The 
National  Enquirer”  11 


Somebody  call  Louie  Anderson! 


Freedom  plays  the  family  feud 


BY  J.  J.  MC  GRATH 

Two  OPPOSING  COMBATANTS  IN  THE  FIGHT 

for  the  hearts  and  minds  of  the  Freedom 
Communications  Inc.  shareholders  who  will 
decide  the  company’s  fiiture  ownership  structure 
sometime  after  an  Aug.  10-11  meeting  agree  on  at 
least  one  thing:  Freedom  is  “a  jewel.” 

Samuel  C.  Wolgemuth,  Freedom  CEO  and  presi¬ 
dent,  and  Christopher  Shaw,  a  London-based  invest¬ 
ment  banker  who  is 
seeking  to  broker  a  sale  of 
the  company,  both  used 
gemological  metaphors  in 
describing  the  family- 
owned  media  giant  —  and 
with  good  reason. 

Founded  in  1950  by  the 
rock-ribbed  libertarian 
R.C.  Hoiles  and  head¬ 
quartered  in  Irvine,  Calif., 

Freedom  has  been  valued 
at  between  $1  billion  and 
$2  billion.  With  The 
Orange  County  Register 
in  Santa  Ana  as  its  flagship.  Freedom  is  ranked  No.  12 
in  daily  circulation  among  all  U.S.  newspaper 
companies  and  No.  4  among  those  privately  held, 
according  to  the  Newspaper  Association  of  America’s 
Facts  About  Newspapers.  Freedom  owns  28  dailies,  37 
weeklies,  eight  network-affiliated  broadcast  TV 
stations,  and  related  Web  operations. 

By  all  accounts,  this  diamond’s  luster  clouded  a  bit 
in  2001.  “Freedom  lost  $94  million  before  taxes  and 
$64  million  after  taxes  last  year  because  of  one-time 
losses  on  discontinued  magazine  and  Internet  invest¬ 
ments,”  the  Register  reported  Thursday.  “Operating 
income  was  $88  million.”  Overall,  Freedom  had  sales 
of  about  $760  million,  according  to  several  sources. 
This  year,  Wolgemuth  told  E&P,  the  company  has 


As  far  as  CEO  and  President 
is  concerned,  Freedom  is  not 


rebounded  nicely,  with  “two  record  quarters”  —  in 
terms  of  year-over-year  improvements  —  leading  to 
a  41%  boost  in  earnings  before  interest,  taxes,  depre¬ 
ciation,  and  amortization  for  the  first  half. 

But  these  gains  are  too  little  too  late  for  at  least  one 
of  Freedom’s  50  adult  shareholders  —  mostly  rela¬ 
tives  of  R,C.  Hoiles,  who  died  in  1970.  (There  are  also 
31  child  shareholders.)  In  breaking  the  story  about 
Freedom’s  possible  restructuring.  The  Wall  Street 
Journal  on  Wednesday 
quoted  Tim  Hoiles,  chair¬ 
man  of  the  company’s  au¬ 
dit  committee  and  a 
grandson  of  R.C.  Hoiles, 
as  saying,  “We’ve  talked 
for  over  20  years  about 
the  liquidity  needs  of  the 
family  and  nothing’s  been 
done.”  As  a  result,  Tim 
Hoiles  —  who  owns  8.6% 
of  the  stock  and  9.8%  of 
the  voting  stock  —  is  co¬ 
operating  with  Shaw  in 
the  investment  banker’s 
“efforts  to  extract  maximum  value  for  shareholders,” 
which  Shaw  said  would  mean  a  sale  of  the  company. 

In  a  June  21  letter  to  shareholders  about  next 
month’s  meeting.  Freedom  Chairman  R.  David 
Threshie  acknowledged,  “One  liquidity  option,  and 
the  one  that  maximizes  share  price,  is  to  simply  sell 
the  company.”  Ten  other  options  —  an  initial  public 
offering,  an  employee  stock  ownership  program,  and 
a  buyback  of  stock  among  them  —  are  expected  to  be 
explored  at  the  meeting. 

Pointing  to  the  Hoiles  family’s  historical  commit¬ 
ment  to  Freedom’s  views  on  human  liberty,  Wolge¬ 
muth  said  that  he  does  not  think  they  will  move  to  sell. 
Besides,  he  said,  “Our  shareholders  can’t  find  an 
investment  with  a  higher  return  and  lower  risk.”  11 


Samuel  C.  Wolgemuth 
and  will  not  be  for  sale. 
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Chris  Dumond  (left),  a  first-year  reporter  at  the  Bristol 
(Va.)  Herald  Courier,  on  his  way  to  face  a  federal  judge 

Protecting  source 
puts  a  cub  at  risk 

Contempt  charge  in  store  for  scribe? 


BY  JOE  STRUPP 

JUST  A  YEAR  AFTER 
graduating  from 
college,  Chris 
Dumond  is  getting  a 
first-hand  lesson  in  one 
of  journalism’s  basics: 
keeping  confidential 
sources  confidential. 

,  But  it  may  land  him 

in  jail. 

i !  Dumond,  a  23-year - 

old  reporter  for  the 
Bristol  (Va.)  Herald 
\  Courier,  is  facing  a 
possible  contempt-of- 
court  charge  for  not 
revealing  the  source  of 
information  he  received 
in  a  sealed  warrant 
related  to  the  detention 
! !  of  a  local  doctor  in  a 
!  j  terrorism-related  probe. 
During  a  July  22 
hearing,  U.S.  Magistrate 
Judge  Pamela  M. 
Sargent  ordered 
Dumond  to  reveal  the 
source.  He  declined. 

Sargent  then  ordered 
Dumond  to  return  Aug. 
6  and  provide  the 
source’s  identity  —  or 
face  a  contempt  charge 

www.editorandpublisher.com 


that  could  result  in  a 
$5,000  fine  or  up  to  30 
days  in  jail.  Virginia  has 
no  shield  law  protecting 
reporters’  rights  to  keep 
sources  confidential. 

“I’m  not  surprised  by 
the  court’s  concern,”  said 
attorney  Craig  Merritt, 
who  is  representing 
Dumond  and  the  news¬ 
paper.  “But  when  people 
involved  in  a  secret 
process  become  news 
sources  for  a  reporter  on 
condition  that  their 
identity  remain  confi¬ 
dential,  reporters  take 
that  promise  seriously.” 

The  potential  charge 
stems  from  five  articles 
Dumond  wrote  between 
June  26  and  July  11  on 
Dr.  Tajammul  Bhatti,  a 
Pakistani  psychiatrist 
who  was  detained  June 
20  as  a  material  witness 
in  a  federal  gremd-jury 
probe.  Investigators  be¬ 
lieved  Bhatti  might  have 
had  information  about 
potential  terrorism  and 
development  of  weapons 
of  mass  destniction. 


Sex  no  longer 
sells  in  Big  D 

BY  MARK  FITZGERALD 

CHICAGO 

TffE  Dallas  Morning  News  is  ending 
its  six-week  experiment  in  accepting 
adult  advertisements  Thursday  because 
the  advertisers  kept  pushing  the  paper  to 
accept  lewder  and  cruder  displays,  its  top 
advertising  executive  said. 

“When  you  see  the  original  ads,  they  really 
weren’t  that  bad  —  but  then  you  can  kind  of  see 
the  progression,”  Morning  News  Executive  Vice 
President  Fritzi  Pikes  said.  “That  was  the  part 
that  was  most  disturbing  about  the  experience, 
always  having  to  be  in  the  position  to  police 
it  because  [advertisers]  would  see  how  far 
they  could  go.” 

The  Morning  News  was  featured  in  an 
article  July  15  as  an  example  of  the  small  but 
growing  number  of  mainstream  dailies  accept¬ 
ing  the  sex-oriented  ads  that  had  been  the  ex¬ 
clusive  franchise  of  alternative  papers.  News 
President  and  Editor  Bob  Mong  said  the  paper 
changed  its  policy  early  this  month  in  response 
to  complaints  by  newspaper  employees  and 
some  readers.  The  ads  for  strip  clubs  and  escort 
services,  which  have  been  running  in  the  sports 
section,  will  disappear  when  their  contracts 
expire  at  the  end  of  the  month,  he  said. 

“It  was  an  experiment  to  see  what  it  would  be 
like,”  Pikes  said,  “and,  at  the  end  of  the  day,  it 
just  wasn’t  where  we  wanted  to  be.”  II 


I  After  six  days,  he  was 
j  released.  He  was  never 
j  charged  with  any  crime. 

As  part  of  the  continu¬ 
ing  grand-jury  investiga¬ 
tion,  Dumond  was  asked 
to  reveal  who  provided 
him  with  access  to  the 
sealed  warrant. 

Tom  English,  manag¬ 
ing  editor  of  the  Herald 
Courier,  a  41,364-daily- 
circulation  paper  owned 
by  Media  General  Inc., 
told  E^P  that  the  paper 
continues  to  back 
Dumond.  “We  try  to 


protect  sources  in  order 
to  maintain  an  honest, 
credible  tie  to  the 
community,”  he  said, 
j  Dumond,  who  joined 

the  paper  in  December 
after  a  short  stint  with 
The  Sun  Journal  in  New 
Bern,  N.C.,  remains  on 
j  the  job  as  the  paper’s 
Washington  County 
reporter.  He  declined  to 
comment  to  EiJP  on 
the  potential  contempt 
j  charge,  citing  his  attor¬ 
ney’s  directive:  “They’ve 
I  zipped  my  lips.”  11 


emphasized  over  local 
newspaper  brands. 

“Partnering  with 
CareerSite  gives  us 
maximum  flexibiitty  to 
continue  to  leverage 
our  brands,  and  to  do 
so  in  aH  our  ger^iraph- 
ic  markets,”  said  Bek) 
Senior  Vice  President 
for  Business  Develop¬ 
ment  Colleen  B. 

Brown. 

-  CARL  SULLIVAN 


6ET$ARIVAL 

TheSanDfogo 
/?eacfer,  which 
has  virtually  owned 
the  local  market  for 
alternative  papers  with 
a  158,000-weekiy- 
distribution  tabloid 
that  runs  to  more  than 
.200  pages,  is  about  to 
get  some  competition. 

Southland  Publish- 
ii%  Inc.  has  bought 
the  local  music 
publication  SLAMM 
and  is  relaunching  it  . 
Ai^  21  as  an  alter¬ 
native  paper  called 
San  Diego  CifyBeat. 
Publisher  Charles 
Gerencser,  who  had 
been  running  South¬ 
land’s  Pasadena 
(Calif.)  WIeefoy,  said 
the  publication  will  be 
smaller  than  the  Read¬ 
er  in  page  count,  40  to 
60  p^es,  and  distri¬ 
bution,  40,000 
copies.  He  said  it 
would  target  advertis¬ 
ers  who  cannot  afford 
the /teader  or  the  mo¬ 
nopoly  daily,  The  San 
Di^  Union-Tribune. 
Gerencser  said  City- 
Beat  will  be  aimed  at 
a  more  diverse  audi¬ 
ence  of  people  living 
“the  urban  experience 
that  is  San  Diego.” 

-  MARK  FITZGERALD 
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Dirks,  Van  Essen  &  Murray 


GEORGIA 

Julian  Miller  to  president  of  The  Augusta 
Chronicle  from  general  manager. 

Donald  W.  Bailey  to  general  manager  from 
advertising  director  of  the  Savannah 
Morning  News. 


Stephen  A.  Beasley  to  general  manager  of  the 
Savannah  Morning  News  from  director  of 
sales  at  Xhe  Amarillo  (Texas)  Globe-News. 


BY  JAMIE  SANTO 


ILLINOIS 

Linda  Lindus  to  publisher  of  the  Herald 
Review  in  Decatur  from  publisher  of 
The  Southern  Illinoisan  in  Carbondale. 
Lindus,  who  retains  group-publishing 
duties  for  certain  Lee  Enterprises  Inc. 
papers  in  Illinois,  succeeds  James  Santori. 
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M 1  YORK 

j  Rex  Smith 

I  W  Rex  Smith,  49,  has  been  named  editor  of  the 

I  ^  B  rimes  C/nion  in  Albany.  Previously  managing 

^  editorfornewsjhesucceeds  Jeff  Cohen,  now 

I  editor  of  the  Houston  Chronicle.  Both  papers 
are  owned  by  the  Hearst  Corp.  Smith,  who 
began  his  career  at  the  Republican  in 
Rensselaer,  Ind.,  spent  the  last  15  years 
newspapering  in  the  Albany  region.  He  served  as  Albany  bureau 
chief  for  Melville-based  A/et£?sfia^  from  1987  to  1991  and  was  editor 
of  The  Record  in  Troy  before  joining  the  Times  Union  in  1995. 


Dennis  DeRoSSett  to  publisher  of  The 
Southern  Illinoisan  in  Carbondale 
from  operations  manager. 


KANSAS 

David  B.  Meadows  to  general  manager 
of  The  Topeka  Capital-Journal  from 
support-services  director  of  the 
Savannah  (Ga.)  Morning  News. 


NEW  YORK 

Mary  Fran  Gleason  to  the  newly  created 
position  of  managing  editor  at  the 
Times  Union  in  Albany  from  managing 
editor  for  features  and  sports. 


TEXAS 

Lester  T.  Simpson  to  publisher  of  the 
Amarillo  Globe-News  from  assistant 
general  manager  of  The  Augusta  (Ga.) 
Chronicle.  He  succeeds  Garet  von  Netzer. 


WASHINGTON 

Jeff  Brody  to  managing  editor  of  The  Sun 

in  Bremerton  from  local  news  editor. 


We’re  proud  to  announce  the  addition  of 
Janies  H.  Oldershaw 
to  our  team  of  professionals 


Wiiiiam  V. 

publisher  of 
The  Times  in 
Munster  from 
president  and  publisher  of  the 
Press  ^  Sun-Bulletin  in  Bing¬ 
hamton,  N.Y.  Monopoli  suc¬ 
ceeds  William  E.  Howard, 
who  retired  in  December. 


Jamie  received  his  Masters  of  Business  Administration 
from  the  University  of  Virginia's  Darden  School  in  2002, 
He  previously  worked  as  a  foreign  securities  analyst 
at  Brown  Brothers  Harriman  in  Boston. 

Last  summer,  Jamie  joined  us  as  a  summer  intern. 
We're  pleased  to  welcome  Jamie  as  an  associate. 
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The  foolish  prosecution  of  a  Kansas  gadfly  newspaper 
serves  only  to  encourage  the  world’s  real  despots 


WHEN  SUPREME  COURT 
justices  from  nations 
throughout  the  Americas 
came  to  Washington  this 
summer  in  an  extraordinary  meeting 
convened  by  the  Inter  American  Press 
Association  (lAPA),  U.S.  free-press 
advocates  pleaded  with  them  to  strike 
down  the  criminal-libel  laws  so  many 
Latin  American  governments  use  to  jail  or 
intimidate  journalists. 

One  of  those  advocates  was  Sandra 
Baron,  executive  director  of  the  Libel 
Defense  Resource  Center. 

“Here  we  were  telling  them 
that  mature  democracies 
and  civilized  societies  don’t 
use  criminal  libel  in  this 
fashion,”  she  recalled  last 
week,  “and  then,  with  this 
case,  we  had  to  confess  it 
was  happening  in  the 
United  States.” 

“This  case”  centers  on  the 
convictions  two  weeks  ago  in  Kansas  City, 
Kansas,  of  David  Carson,  85,  and  Edward 
H.  Powers  Jr.,  61,  the  editor  and  publisher, 
respectively,  oi  The  New  Observer 
newspaper,  on  seven  counts  of  criminal 
defamation  —  a  Wild  West-era  statute  the 
Wyandotte  County  district  attorney 
retrieved  from  the  dusty  reaches  of  his  law 
library.  As  Kansas  City  (Mo.)  Star  writers 
Mark  Wiebe  and  Anne  Lamoy  reported, 
Carson  and  Powers  face  not  only  stiff  fines 
but  as  much  as  a  year  in  jail  each  when  they 
are  sentenced  this  fall. 

Their  “crime”  was  publishing  the 
assertion  that  Wyandotte  County  Unified 
Government  Mayor  Carol  Marinovich  and 
her  husband,  a  district  judge,  did  not  live 
in  the  county,  as  required  by  law.  The  New 


An  editor  and 
a  publisher  face 

the  possibilitv  of  Powers  are  disbarred 
*  ,  *',  lawyers),  the  Roman 

a  stretch  in  stir 


after  convictions 
in  uncivil  case. 


Catholic  archbishop  of 
Kansas  City  —  and 
Wyandotte  County  District 
Attorney  Nick  Tomasic. 

That’s  just  one  of  the 

problems  with  a  criminal-libel  law:  on  the 
rare  occasion  it  is  invoked,  you  can  bet  it’s 
because  a  prosecutor  is  personally  offended. 

A  more  urgent  reason  to  scrap  America’s 
criminal-libel  laws  —  still  on  the  books  in 
24  states  —  is  that  they  provide  legal  justi¬ 
fication  for  other  nations  that  wield  their 
statutes  much  more  aggressively.  London- 
based  International  PEN  reported  just  last 
month  that  of  the  200  or  so  working 
journalists  in  Panama,  “no  fewer  than  91” 
have  at  least  one  criminal-defamation  case 
pending  against  them.  Foreign  journalists 
know  what’s  at  stake  in  Kansas,  which  is 
why  the  convictions  have  been  universally 
condemned  by  fiw-press  associations 
I  ranging  from  the  LAPA  in  Latin  America 
I  to  Reporters  Without  Borders  in  Paris. 
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Qmmsi  «-  li 


Observer  later  withdrew  that  untrue  claim, 
but  with  typically  U1  grace. 

The  New  Observer,  a  fiw  tabloid  that 
appears  more  or  less  monthly,  is  one  of 
those  fevered  political  sheets  that  have 
largely  disappeared  in  America  —  but 
that  the  Founding  Fathers  would  recognize 
as  precisely  the  sort  of  paper  they  were 
protecting  with  the  First  Amendment.  Like 
the  partisan  rags  that  impudently  insulted 
Jefferson  and  Jackson,  The  New  Observer 
skewers,  with  no  apparent  scruples,  its 
perceived  enemies,  such  as  Marinovich, 
Star  Publisher  Arthur  S. 
Brisbane,  the  chief  of  the 
state’s  attorney  disciplinary 
board  (both  Carson  and 
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Rumble  in  the  Valley:  Years  after  the  Rams  and 
the  Raiders  up  and  left  Los  Angeles,  the  folks 
in  the  San  Fernando  Valley  may  be  about  to  follow 
suit.  If  so,  what  hometown  paper  will  they  read? 


November  vote  on  ‘The  Valley’ 
splitting  from  L.A.  heightens 
‘Times’  vs.  ‘Daily  News’  feud 

BY  JOE  STRUPP 


1a  new  municipality,  with  a  population  equal  to 
Phoenix’s  and  an  area  comparable  to  Chicago’s,  is 
suddenly  created  next  door.  More  than  a  million 
people  —  nearly  all  current  or  potential  newspaper 
readers  —  are  relocated,  in  a  sense,  from  the  major  city  to  the 
new  entity,  with  new  government  leaders,  new  taxes,  and  a 
host  of  new  concerns. 

At  the  same  time,  the  existing  city  immediately  loses  a  third 
of  its  population,  a  good  chunk  of  its  tax  base,  and  a  significant 
slice  of  its  civic  identity. 

If  you’re  the  Los  Angeles  Times  or  the  Los  Angeles  Daily 
News,  this  imagined  scenario  could  one  day  (perhaps  even 
soon)  become  reality.  In  November,  voters  will  decide  the  fate 
of  a  ballot  measure  that  would  allow  the  San  Fernando  Valley 
—  all  1.3  million  people  and  222  square  miles  —  to  secede  from 
Los  Angeles.  Although  it  appears  unlikely  to  pass  this  year  (see 
story,  p.  12),  its  potential  for  dramatically  changing  the  face  of 
America’s  second-largest  city  has  already  given  the  proposal 
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more  attention,”  says  David  Fleming, 
chairman  of  the  Economic  Alliance  of  the 
San  Fernando  Valley,  a  group  of  business 
organizations  that  is  closely  following 
secession  elForts.  “Daily  News  advertisers 
and  subscribers  will  increase  because 
people  there  will  want  to  know  what  is 
going  on  in  the  new  city.” 

The  Daily  News  “clearly  benefits  if  it  | 

becomes  the  dominant  daily  in  a  clearly 
defined  political  unit  rather  than  a  daily 
covering  a  part  of  Los  Angeles,”  observes 
newspaper  analyst  John  Morton, 

president  of  Morton 
Research  Inc.  in 
Silver  Spring,  Md. 

Len  Wood,  a  local 
city-government 
consultant  and  former 
city  manager  of  several 
Southern  California 
municipalities,  agrees. 
“The  Times  has  every¬ 
thing  to  lose,”  he  says. 
“The  Daily  News  will 
become  the  stronger 
newspaper  there  [in 
the  Valley].” 

On  the  surface,  that 
theory  seems  to  make 
sense.  But  interviews 
with  editors,  advertising  executives, 
circulation  managers,  and  others  familiar 
with  the  Southern  California  newspaper 
market  have  produced  a  wide  range  of 
opinions  about  how  secession  would  help 
or  hurt  either  paper.  The  truth  is,  no  clear 
prediction  can  be  made  because  such  an 
event  has  not  occurred  in  recent  history. 


national  exposure  and  drawn  heated 
reactions  from  local  officials  and  pundits. 

Almost  as  dramatic  as  the  potential 
impact  on  residents  and  leaders  is 
secession’s  likely  effect  on  the  city’s  two 
daily  papers.  The  possibility  of  a  new, 
separate  city  —  which  would  rank  sixth 
nationwide  in  population  —  rising  out  of 
part  of  Los  Angeles  brings  a  whole  host 
of  potential  headaches,  benefits,  and 
uncertainties  to  editors  and  publishers. 

“It  will  be  quite  a  journalistic  challenge,’ 
says  Michael  Parks,  former 
Times  editor  and  current 
director  of  the  Annenberg 
School  of  Journalism  at 

the  Univer-  - 

sity  of  South- 

em  California.  _ _ _ 

“There  will  be 
veiy  sharp 

competition  to  1  ^^Ijl 
cover  the  new 
city  and  a 

whole  set  of  ^ 

new  issues.”  ^  ilSi 

In  addition  to  ^ 

forcing  the  g 

dailies  to  change  M  ||||^ 

and  expand  cov- 
erage,  secession 
could  have  major  effects  on 
culation,  marketing,  and  the  overall  image 
of  the  two  papers,  especially  the  much 
smaller  Daily  News,  which  is  based  in  the 
Valley  and  has  long  proclaimed  itself  as  the 
voice  of  the  mostly  suburban  area. 

“When  you  are  the  only  newspaper  in  the 
sixth-largest  [U.S.]  city,  you  will  get  a  lot 


Valley’s  historic  rift 


'sLcaTi) 


Secession  has  roots 


Vccirs 


C^^FOi^NIA 

I  Schools  StiH 
an  Issue  in 
City  Votes 


Dodgers  *1 


UndhPIcMis 
Gii»y.Agr«*s 
to /Ud  Inquiry 


The  Valley 


and  boasts  a  weekday  circulation  of  just 
177,170.  Unlike  the  Times,  which  is  based 
in  downtown  Los  Angeles,  the  Daily  News 
operates  out  of  the  city’s  Woodland  Hills 
section,  in  the  cradle  of  Valley  life.  And 
it  focuses  predominantly  on  news  of 
nearby  areas,  such  as  Van  Nuys,  Pacoima, 
and  Northridge. 

The  two  papers’  divergent  focuses  and 
locations  mirror  the  vast  difference  —  some 
say  feud  —  that  exists  between  the  city’s 
suburban  Valley  and  downtown  areas  and 
has  led,  in  many  ways,  to  the  push  for 
secession.  Separated  by  the  Santa  Monica 
Mountains,  the  far-flung  Valley  has  long 
been  seen  as  the  forgotten  stepchild  to 
Los  Angeles’  downtown  sl^^scrapers, 
Hollywood  tourist  spots,  and  Sunset 
Boulevard  nightlife. 

A  quick  glance  at  the  two  papers’  front 
pages  spells  out  the  distinct  approaches. 

On  a  recent  Tuesday,  the  Times  Valley 
Edition’s  front  page  offered  two  inter¬ 
national  stories  and  four  national  stories, 
with  no  local  datelines,  while  the  Daily 
News  led  with  coverage  of  the  secession 
campaign,  rising  Valley  home  prices,  and 
Valley  residents’  complaints  of  poor  street 
maintenance.  Inside,  the  News  reported 
Valley-related  stories  on  a  Sylmar  trash 
program  and  a  {contimied  on  page  21 } 


San  Fei'nando  looks  marvelous 

Although  Los  Angeles  is  one  of  45  U.S. 
cities  with  at  least  two  daily  papers,  its 
situation  is  unlike  most.  While  competing 
dallies  in  Chicago,  Washington,  and 
Honolulu  cover  essentially  the  same  stories 
for  somewhat  similar  readers,  the  LA. 
Daily  News  and  Times  have  different  mis¬ 
sions  and  serve  vastly  different  readerships. 

The  Times,  a  121-year-old  behemoth  of 
journalism  with  an  average  980,611  copies 
in  weekday  circulation  and  a  reputation  for 
national  and  international  coverage,  has 
long  treated  the  Los  Angeles  area  as  its 
own.  Although  it  has  scaled  back  its  local 
approach,  including  incursions  in  the 
Valley,  to  focus  more  on  regional  and  state 
news,  the  Times  remains  the  dominant 
daily  —  even  in  the  Valley,  where  it  outsells 
the  “hometown”  Daily  News  by  19%. 

The  Daily  News,  on  the  other  hand,  has 
been  a  seven-day  paper  for  only  23  years 


Despite  ongoing  speculation  about 

what  will  happen  if  a  new  Valley  city  is 
created,  the  secession  initiative  still 
faces  a  rough  challenge  at  the  ballot  box.  The 
measure  must  actually  win  on  two  counts:  a 
majority  of  votes  from  residents  in  what  would 
become  the  new  Valley  city,  and  a  majority  of 
votes  from  residents  in  all  of  Los  Angeles, 
including  the  Valley.  On  Election  Day,  voters 
also  will  choose  a  mayor,  city  council,  and 
name  for  the  new  city  —  all  in  case  they 
approve  its  creation.  Finalists  for  the  name 
are:  CameloL  Mission  Valley,  Rancho  San 
Fernando,  San  Fernando  Valley,  and  Valley  City. 
Results  of  a  Los  Angeles  Times  poll  published 
July  2  found  residents  in  the  Valley  favoring 
secession,  52%  to  37%,  but  residents  citywide 
against  it,  47%  to  38%.  —  Joe  Strupp 
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For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.- Est.  1959 

MUST  SELL  WEEKLY  in  beautiful  central  j 
Idaho  mountains.  Growing  resort  area,  j 
Clean  air,  water  and  great  schools,  respond 
to:  greatweekly@yahoo.com 

NEEDED:  HAR^^kTnG  COUPLE  con>  i 
mitted  to  quality  journalism.  Ilness  requires 
sales  of  award-winning  northern  New  England  | 
weekly.  $260,0(X>$280,0(K)  gross. 

Box  2914,  Editor  &  Publisher  Classifieds  | 
770  Broadway  7th  Floor  j 

New  York,  NY  10003  ! 


NORTHWEST  WEEKLY  Solid  county  seat  j 
fish  hunt  hike  scenic  area,  $500,0(X),  j 
terms.  Rural  weekly  owner  retiring,  j 
$100,000,  terms  Fournier  Media  Services, 
Inc.  (509)  7864470  (509)  786-1 779  I 

_ .  _ _ I 

STRONG  EDITORIAL  WEEKLY  in  South  | 
Florida  community.  Profitable  despite  daily  | 
paper  competition.  Opportunities  for  ancillary  i 
publications.  Growth  potential  with  ag-  | 
gressive  business  management.  Fax  inquires  j 
to:  (954)  4864880,  $650,000.  I 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  SmalFtown  news-  j 
papers  with  paid  circulation  4,000  or  above  | 
by  award-winning  non-public  group  that  will  { 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher  I 

770  Broadway,  7th  FI,  NY,  NY  10003  | 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  648-2856 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUPMEm’ 

Muller  Martini, /Rima/Quipp 
HarrisAfeidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


•  GOSS  Urbanite  1000  series  6  umts,  3/c 

•  GOSS  Urbanite  800  series  4  units,  3/c 

•  GOSS  Urbanite  12  unit  presshne,  2  folders 

•  NCH  400  12  units.  21"  x36"  2  JF  40  folders 

•  NCH  400  10  units,  22  3/4  x36"  2  JF  40  folders 

•  GOSS  C150  and  4  highs,  21.5’  cutoff 

•  GOSS  SC  folders,  22  3/4  cutoff 

•  Enkel  splicers 

•  GOSS  SSC  combo  folder,  21.5’  cutoff 

•  Marbn  splicer 

•  Baldwin  105  count-o-veyor 

•  GOSS  Suburban  9  units  15(X)  series  folder 

•  GOSS  1500  series  units,  22  3/4 

•  GOSS  Magnum  4  highs,  21"  cutoff 
•2-RBC  21  half  folders 

•  2-Butler  6000  splicers 

Webeq  International,  Inc. 
email:  presssales@aoLcom 
(847)  459-97(X);  Fax:  (847)  459-9707 

CUI^miY  AVAILABLE  FROM  INL^D 

•  4-Unit  GOSS  METRO  OFFSET  -  22  3/4’ 
cut-off  with  a  13-slde  half  deck  and  5-unit 
press  with  a  10  and  13  side  half  deck. 

•  5-Unit  GOSS  METRO  OFFSET,  22  3/4’ 
cut-off  with  a  10  and  13  side  half  deck. 

•Addon  1000  series  GOSS  URBANITE 
units. 

•  8-unit  GOSS  SSC  press  -  well  maintained 
&  in  good  condibon. 

•  8-unit  GOSS  COMMUNITY  has  rebuilt 
modified  1/4  folder  &  new  75HP  dnve  in 
’98. 

•  12-uniV2-f older  ATLAS  press  with  2 
Quadracolor  units  -  late  80’s  vintage  ir 
good  mechanical  condibon. 

•  HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa,  KS  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.iniandnews.com 

MOST  EXTENSIVE  SELE^TION^ 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


-  CLASSIFIED  ADVEDTISIND 


~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VISA  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
(888)-215-2790 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73&5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PCF 

Partnering  with  publishers  since  1976 
The  Proven  Leader  in 
Nationwide  Distribution,  Telemarketing 
Sales  and  Customer  Care 

(410)  821-4550  www.pcfcorp.com 
PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776^397 

WWW.PROSTARTS.COM 

WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


-INDUSTRY  SERVICES- 


CONSULTANTS 


WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 


EDITORIAL  SERVICES 


Sales  Managers  -  Sales  People 
Generate  New  Business  Today! 

$395  Total  Cost  -  No  Additional  Fees 
Candidate  Database  98%  Currently  Employed 
www.MediaRecruiter.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


-HELP  WANTED- 


ACADEMIC 


DIRECTOR  OF  STUDENT  MEDIA 
Position  #  54401 

VIRGINIA  COMMONWEALTH  UNIVERSITY 
Department  of  Student  Affairs 
Virginia  Commonwealth  University  seeks  ap¬ 
plications  for  a  Student  Media  Director.  The 
Student  Media  Director  is  responsible  for 
the  leadership  and  management  of  the  Uni¬ 
versity's  student  media,  which  includes  a 
twice-weekly  newspaper,  an  alternative 
news  magazine,  a  literary  magazine  and  a 
carrier-current  AM  and  web-based  radio  sta¬ 
tion.  Responsibilities  include  supervising,  di¬ 
recting  and  training  student  media  staff;  ac¬ 
tivities,  operations  and  services;  imple¬ 
menting  personnel  policies  and  programs; 
and  formulating  budgets.  Qualifications: 
Bachelor’s  degree  in  related  field  needed 
with  substantial  years  of  experience  in  jour¬ 
nalism  or  mass  communications;  under¬ 
standing  of  the  student  media;  demonstrated 
understanding  and  appreciation  for  diversity; 
excellent  interpersonal  skills;  excellent 
written  and  oral  communication  skills;  as 
well  as  significant  office  and  management 
experience.  Prefer  experience  in  professional 
media;  advising/work  in  student  media;  man¬ 
aging  production  facilities;  experience  with 
computer/online  technology;  and 
knowledge  of  principles  of  free  speech  and 
copyright. 

Submit  State  of  Virginia  Applications  to: 

VCU  Human  Resources 
P.O.  Box  980067 
Richmond,  VA  23298-0067 
FAX  (804)  827-1472 
EO/AA.  Women,  minorities  and  persons 
with  disabilities  encouraged  to  apply 
www.vcu.edu/hr 


“1  thought  if  I  could  parachute  behind  enemy 
lines  in  a  way  and  join  the  joumalLstic  profes- 
•sion,  that  I  could  begin  to  let  my  [x;rspective 
about  politics  seep  in  and  mayt)e  influence 
the  presentation  of  politics." 

-John  E  Kennedyjr,  Ecitar,  Geoigs,  1960-1999 


ADMINISTRATIVE 


HUMAN  RESOURCES 

The  Community  Newspaper  Division  of  Free¬ 
dom  Communications  is  seeking  a  leader 
for  Human  Resources  and  Organization  De¬ 
velopment.  The  Division,  headquartered  in 
Orange  County,  CA,  consists  of  24  daily 
newspapers  throughout  the  country.  Candi¬ 
dates  should  have  a  bachelor's  degree,  a 
strong  working  knowledge  of  all  functional 
area  of  HR,  leadership  skills,  a  consultative 
approach  to  HR  and  at  least  7  years  of  ex¬ 
perience.  Apply  to:  Jon  Segal,  Freedom 
Newspapers,  17666  Fitch  St.,  Irvine,  CA 
92614  or:  Jon  Segal@link.freedom.com 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -e  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


PUBLISHER 

Morris  Communications  is  looking  for  a  pub¬ 
lisher  for  our  small  sized  newspaper  in  Oak 
Ridge,  TN.  This  is  an  excellent  opportunity 
for  an  individual  with  publishing  experience 
ready  to  move  to  a  new  challenge.  We're 
moving  to  the  next  level,  and  we're  looking 
for  individuals  who  want  to  succeed  and  excel 
in  our  business.  For  more  information 
please  visit  our  jobs  page  at: 

www.morris.com 


We  are  looking  to  hire  a  GENERAL 
MANAGER  for  two  of  our  Interactive  Media 
Division  operations  groups  based  in  the 
southeast.  Successful  applicants  should 
have  a  4-year  degree  and  demonstrate  a 
thorough  knowledge  of  the  Internet  and  ef¬ 
fective  use  of  online  applications  and  servic¬ 
es.  Three-to-  five  years  experience  in  man¬ 
agement  is  preferred  and  a  Publish¬ 
ing/Broadcast  background  is  desired.  Indi¬ 
vidual  should  also  possess  media  sales  ex¬ 
perience  as  well  as  demonstrated  experience 
in  online  product  development.  Please 
send  your  resume  to: 

D.  Hazelwood,  Interactive  Media  Division 

P.O.  Box  85333,  Richmond,  VA  23293 
E-mail  to:  dhazelwood@mediageneral.com 


ADVERTISING 


AD  MANAGER 

Michigan  suburban  Detroit  publishing  group. 
Strong  weekly  newspaper  group,  real 
estate  books,  monthly  magazine,  internet 
projects.  We  are  looking  for  a  high  energy, 
self  starter  that  has  good  people  skills. 
Good  pay  package.  Send  resume  to: 
David  Hohendorf,  Associate  Publisher 
SCN  Communications  Group 
7196  Cooley  Lake  Road 
Waterford  Michigan  48327 
(248)  360-6397  or  Fax 
(248)  360-1220 


ADVERTISING  DIRECTOR 
21,000  circulation  Lebanon  (PA)  Daily  News 
offers  outstanding  opportunity  for  an  ag¬ 
gressive  Advertising  Director.  Ideal  for  cur¬ 
rent  #2  with  strong  record  of  motivating 
staff  and  growing  revenue.  Must  demonstrate 
outstanding  communication  and  training  skills 
and  desire  to  become  involved  in 
the  community.  Competitive  salary,  benefits, 
and  incentive  plan.  Please  E-mail  cover  letter 
and  resume  to:  JTaylor@LDNews.com  or  Fax 
to:  (717)2709501. 


ADVERTISING  DIRECTOR 
Award  winning  South  Carolina  daily  offers 
an  excellent  opportunity  for  an  advertising 
director  looking  to  advance  quickly.  You  will 
have  direct  responsibility  for  advertising- 
related  sales  and  revenue  growth,  developing 
and  managing  staff  and  being  part  of  a 
strong  management  team  that  believes  in 
local  control.  We  offer  salary,  insurance, 
401(k),  paid  vacation  and  the  opportunity  to 
live  in  the  fastest  growing  part  of  South  Car¬ 
olina.  Send  resume  and  cover  letter  de¬ 
scribing  your  past  accomplishments  including 
salary  requirements  to  Jerry  Edwards,  125 
Eagles  Nest  Drive,  Seneca,  SC 
29678  or  Fax  to  (864)  882-3718. 


AUBURN  JOURNAL 
Please  see  our  ad  for  a  Director  of 
Marketing  under  the  “Marketing”  category. 


COASTAL  SC  weekly  newspaper  group 
seeking  an  experienced  sales  manager  to 
help  take  us  to  the  next  level  of  growth.  We 
offer  a  good  base  salary,  lioeral  commis¬ 
sion,  and  health  insurance.  Send  resumes 
to:  Waccamaw  Publishers,  Inc.,  P.O.  Box 
740,  Conway,  SC  29526. 
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ADMINISTRATIVE 


ADMINISTRATIVE 


SENIOR  LEVEL  EXECUTIVE 

International  news  and  information  provider  is  seeking  senior  level  executive  to  develop  and 
manage  all  operational  mechanisms.  Prefer  CPA  or  MBA  with  experience 
in  the  news  media  industry.  Candidates  must:  (1)  have  a  minimum  of  10  years  senior 
management  experience;  (2)  have  a  solid  understanding  of  e-business;  (3)  have 
a  successful  track  record  with  turn-around  and/or  start-up  ventures;  and  (4)  be  able 
to  develop  and  Implement  a  company-wide  annual  business  plan  that  includes  strategies 
for  marketing  to  companies,  such  as  libraries  and  aggregators,  that  specialize 
in  information  retrieval  and  dissemination. 

Successful  candidate  will  have  full  responsibility  for  organization's  Sales  and  Marketing 
Department,  including  branding,  marketing  and  promotions,  advertising,  and  contract 
negotiating. 

E-mail  resume  and  cover  letter  to: 
hroutsourcer@yahoo.com 


www.editorandpublisher.com 


Phone:  1-888-825-9149 


MGOLDEN®  EDITORANDPUBLISHER.COM 


CLAniFIEDiDVER 

•  MMACMAHON@EDITORANDPUBLISHER.COM  • 


~  Fcujc :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


ADVERTISING 


ADVERTISING  MANAGER 
in  Griesheim,  Germany 
Innovative,  charismatic  advertising  manager 
sought  for  European  Stars  and  Stripes,  the 
independent  daily  newspaper  published  for 
the  U.S.  military  throughout  Europe.  You  will 
supervise,  train  and  monitor  the  advertising 
staff,  including  account  executives,  classi¬ 
fied,  graphics,  and  administrative  support 
staff.  We  need  a  successful  mentor  to  moti¬ 
vate  our  sales  team.  Qualifications:  2  or 
more  years  experience  managing  an  adver¬ 
tising  department  for  a  daily  newspaper.  Ex¬ 
perience  developing  and  implementing  com¬ 
mercial  advertising  programs.  Commercial 
newspaper  experience  selling  retail  and/or 
general  advertising.  Knowledge  of  co-op  ad¬ 
vertising  programs  and  obtaining  insert 
business.  Completion  of  a  bachelor’s 
degree  in  business,  advertising,  marketing 
or  a  related  field  or  comparable  work  expe¬ 
rience.  Experience  in  PC  &  MAC  programs 
such  as  QuarkXPress,  Photoshop, 
PowerPoint,  Excel  and  Word.  Preferred 
qualifications:  Minimum  of  3  years  supervi¬ 
sory  experience  working  in  a  media  sales 
environment.  Experience  in  working  with 
market  research  surveys  and  statistical 
data.  Experience  developing  multi-media 
marketing  and  promotional  campaigns.  Abil¬ 
ity  to  speak  German.  Conditions  of  Employ¬ 
ment:  Requires  a  National  Agency  Check, 
U.S.  citizenship,  occasional  evening  and 
weekend  work,  some  international  travel. 
Housing  and  benefits  make  the  package 
competitive  and  attractive.  Annual  salary 
$50,000  -$60,000,  based  on  experience. 
Send  resume  to: 

European  Stars  and  Stripes,  Unit  29480, 
ATTN:  NAF  Personnel,  APO  AE  09211;  or 
E-mail  to:  jobs@mail.estripes.osd.mil;  or 
FAX  to:  01149-6155-601421.  Stars  and 
Stripes  is  an  Equal  Opportunity  Employer. 

CLASSIFIED  AD  MANAGER 
Great  opportunity  in  a  beautiful  part  of  the 
country  in  a  growth  market.  The  Richmond 
(Va.)  Times-Dispatch,  a  Media  General 
newspaper,  seeks  a  results-  and  custom¬ 
er-driven,  high-energy  person  to  lead  60 
members  of  our  automotive,  real  estate, 
employment,  online  and  call  center  opera¬ 
tions.  Position  requires  product  development 
capability,  revenue  forecasting  and 
sales  development  skills,  contract  negotia¬ 
tion,  outside  sales  management  experience 
and  computer  savvy. 

The  successful  candidate  will  have  three  to 
five  years  of  sales  management 
experience,  strong  knowledge  of  Web  prod¬ 
ucts,  be  a  proven  motivator,  have  excellent 
presentation  skills  and  a  Bachelor’s  Degree. 
Interested  applicants  are  invited  to  forward 
a  resume  and  letter  of  application  including 
compensation  requirements  to: 

Human  Resources 
Richmond  Times-Dispatch 
P.O.  Box  85333 
Richmond,  VA  23293 
E-mail:  employment@timesdispatch.com 


ClASSIFIED  ADVERTISERS; 


If  you  ik)n't  see  a 


('.ATEC.OKV  THAT  FITS  VOUU  NEEDS, 


PLEASE  CALL  US  AT 


888.825.9149 


www.edltorandpublishef.com 


-HELP  WANTED- 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Quad  City  Times  -  Davenport,  lA 
Lee  Enterprises,  Inc.  (www.lee.net, 
NYSE:LEE)  a  publicly  traded  newspaper, 
online,  shopper  and  specialty  publications 
media  company,  seeks  an  experienced, 
hands-on  Classified  Advertising  Manager  to 
join  one  of  the  largest  of  our  45  daily  news¬ 
papers,  The  Quad  City  Times 
(www.qctimes.com).  The  award  winning 
Quad  City  Times,  based  in  Davenport,  lA, 
has  a  daily  circulation  of  52,600  and 
Sunday  circulation  of  70,600.  The  Quad 
Cities  (Cities  of  Davenport  &  Bettendorf  in 
Iowa,  and  Rock  Island,  Moline  and  East  Moline 
in  Illinois)  is  a  vibrant  and  growing  market  of 
350,000  split  down  the  middle  by  the 
mighty  Mississippi  River. 

Reporting  to  the  VP,  Sales  &  Marketing,  the 
Classified  Advertising  Manager’s  responsi¬ 
bilities  include  all  direct  and  telemarketing 
classified  sales  efforts  for  the  Quad  City 
Times  daily  and  Sunday  classified  section 
as  well  as  on-line  and  niche  products.  We 
seek  candidates  with  proven  track  records 
in  leading  a  sales  team  to  success,  a  leader 
with  a  marketing  focus  who  understands 
what  our  customers  want,  and  can  deliver 
products  and  services  to  meet  those  ex¬ 
pectations.  Classified  sales  experience, 
preferably  in  print  media  and  sales  manage¬ 
ment  or  leadership,  is  required.  Excellent  writ¬ 
ten  and  oral  communication  skills  and  the  ablF 
ity  excel  in  a  fast-paced  environment  is 
necessary.  The  Classified  Advertising  Man¬ 
ager  position  offers  a  competitive  salary, 
performance  bonus  and  excellent  benefits 
package. If  you  are  a  go-getter  yearning  to 
join  an  organization  focused  on  building  for 
the  future,  please  send.  E-mail  or  FAX  a  cover 
I  letter  and  resume  with  salary  requirements 
to: 

QuadXlity  Times 
Human  Resources  Department 
Attn:  Classified  Advertising  Manager 
500  E.  Third  St. 

Davenport,  lA  52801 
E-mail:  sdickey@qctimes.com 
Fax:  (563)  383-2223 
The  Quad-City  Times  is  a 
Drug  Free  Employer 
EOE 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
VNU  a  leading  b-2-b  information  company 
has  a  great  opportunity  for  a  Classified 
Sales  Manager  to  join  our  Classified  team. 
Responsibilities  include  managing  existing 
account  base  as  well  as  ongoing  new  busi¬ 
ness  development.  Ideal  candidate  will 
have  at  least  5  years  of  inside  and  outside 
sales  experience.  Must  have  great  commu¬ 
nication  skills,  is  a  team  player  with  a  great 
attitude  and  have  high  energy. 

VNU  offers  competitive  salary  -f  potential  to 
earn  commissions.  We  also  have  a  com¬ 
prehensive  benefits  package  that  includes  a 
401(k)  plan  and  a  pension  plan.  Send  resume 
with  cover  letter  indicating  salary  re¬ 
quirements  to:  VNU  Business  Publications, 
770  Broadway,  HR  DEPT-ej,7th  Floor,  New 
York,  NY  10003.  E-mail: 

jobs@vnubusinesspublicationsusa.com 
Fax:  (646)  654-5357. 


COME  TO  CLEVELAND?  (Yes,  Cleveland) 
The  Cleveland  Jewish  News,  a  13,000  cir¬ 
culation  weekly,  in  business  for  37  years, 
located  in  beautiful,  affordable  Cleveland, 
Ohio  and  home  of  the  Rock  &  Roll  Hall  of 
Fame,  Indians,  Browns,  Cavaliers  and  world 
class  cultural  venues  and  academic 
facilities  is  searching  for  a  talented,  inno¬ 
vative  and  experienced  individual  to  lead  its 
experienced  8  person  advertising  staff.  This 
senior  management  position  reports  to  the 
CEO,  works  closely  with  our  editor  and  is 
responsible  for  the  growth  of  display  and 
classified  advertising  as  well  as  development 
of  effective  new  business  strategies. 
Candidates  must  have  demonstrated  sales 
and  marketing  leadership  with  emphasis  on 
coaching  and  motivating  a  sales  team.  Well 
developed  communications  and  relationship 
skills  are  essential.  Excellent  compensation 
package  plus  benefits.  Interested  candidates 
should  send  letter  of  interest  and  resume  im¬ 
mediately  to:  The  Cleveland  Jewish 
News,  Sales  and  Development,  3645  War- 
rensville  Center  Road,  Suite  230,  Cleveland, 
OH  44122  or  E-mail:  rcertner@cjn.org. 


DIRECTOR  OF  ADVERTISING 
The  Citizen,  a  13,500  p.m.  daily  in  New 
York’s  picturesque  Finger  Lakes,  is  looking 
for  an  aggressive,  sales-driven  leader 
The  ideal  candidate  will  be  responsible  for 
motivating  and  leading  a  sales  staff  to  in¬ 
crease  revenues  and  active  accounts; 
coaching  account  executives  to  their  full  po¬ 
tential  to  perform  at  maximum  levels;  and 
working  with  other  advertising  managers  to 
reach  the  goals  of  the  advertising  depart¬ 
ment.  This  is  not  a  position  for  someone 
who  likes  to  sit  at  a  desk,  its  is  perfect  for 
a  hands-on  leader,  eager  to  work  with  the 
staff  both  inside  and  out  of  the  building. 
Please  send  your  cover  letter,  salary  re¬ 
quirements  and  resume  to: 

Richard  J.  Emanuel,  Publisher 
The  Citizen 

25  Dill  St.,  Auburn,  NY  13021 
rjel@tds.net 


EXCITING  INTERACTIVE  SALES  & 
MANAGEMENT  OPPORTUNITY  IN 
SANDUSKY,  OHIO 

We  are  looking  for  an  online  sales  manager 
to  help  drive  new  business  for  our  two 
I  newspapers  and  their  interactive  Web  prod- 
1  ucts.  The  successful  candidate  will  be  in 
charge  of  offering  innovative  Web  based  so¬ 
lutions  to  local  advertisers,  as  well  as  work¬ 
ing  closely  with  our  newspaper  sales  de¬ 
partments  assisting  them  to  bundle  online 
components  into  their  day  to  day  sales  ac¬ 
tivities. 

Knowledge  of  the  Web  and  interactive  appli¬ 
cations  is  a  must.  Previous  outside  sales 
experience  a  must.  This  is  a  great  opportunity 
for  a  hard  driving  solution-sales 
oriented  candidate  who  is  goal  oriented  and 
thrives  on  incentive  based  compensation. 
For  consideration  include  salary  history/ 
salary  expectations.  Contact: 

Mark  A.  Yocum,  Sandusky  Register 
314  W.  Market  Street 
Sandusky,  OH  44870 
No  phone  calls,  please 


ADVER'nSING 


ONLINE  SALES  MANAGER 
The  advertising  sales  department  of 
gomemphis.com  is  seeking  an  aggressive, 
experience  sales  executive  to  develop  full 
revenue  potential  of  metro  newspaper  web 
site.  Successful  applicant  will  have  good 
communication  skills,  high  energy  level, 
ability  to  work  in  a  friendly,  fast  paced  envi¬ 
ronment,  be  able  to  analyze  sales  opportu¬ 
nities,  develop  effective  packages,  train 
staff,  sell  and  most  of  all  have  a  keen 
desire  to  succeed. 

Site  is  mature  with  strong  credibility,  high 
traffic  and  large,  untapped  advertising  po¬ 
tential.  Sales  experience  preferably  for  In¬ 
ternet,  and  experience  in  supervising  a  staff 
needed.  The  Commercial  Appeal  offers  ex¬ 
cellent  benefits,  auto  allowance  and  a 
monthly  bonus  program  based  upon  your 
efforts. 

Please  E-mail  or  fax  your  resume,  with  ref¬ 
erences  to:  hr@gomemphis.com  or 
(901)  -529-2618.  Or,  mail  your  resume  to 
Charlotte  Cranford,  Employment  Manager, 
495  Union  Avenue,  Memphis  TN,  38103. 

EOE 

RECRUITMENT  AND  RETENTION 
ADVERTISING  MANAGER 
Media  General  is  looking  for  a  highly  moti¬ 
vated  professional  to  lead  our  recruitment 
advertising  strategy.  This  position  vrill  be  re¬ 
sponsible  for  the  development  and  execution 
of  an  integrated  marketing  plan  across 
Media  General’s  Newspaper,  Broadcast  and 
Interactive  Divisions,  the  primary  objective 
is  to  increase  market  share  and  revenue 
within  the  recruitment  category  by  developing 
and  implementing  programs  designed 
to  maximize  results  and  therefore,  customer 
satisfaction. 

The  successful  candidate  is  a  strong  leader 
and  capable  of  developing  and  executing  in¬ 
tegrated  marketing  plans  working  with  Media 
General’s  three  divisions.  Excellent  com¬ 
munication  skills,  the  abiitty  to  facilitate 
work  groups  and  a  background  in  brand 
and  product  management  is  essential. 
Candidate  must  have  a  strong  sales  and 
marketing  profile  along  with  superior  pres¬ 
entation  skills.  At  least  5  years  of  sales 
management  experience  in  the  recruitment 
advertising  industry  is  required.  A  collete 
degree  is  desirable  but  substantial  relevant 
experience  or  special  training  in  field  may 
be  acceptable.  Extensive  travel  is  required. 
Please  send  resumes  to  D.  Hazelwood,  In¬ 
teractive  Media  Division,  P.O.  Box  85333, 
Richmond,  VA  23293  or  E-mail: 

dhazelwood@mediageneral.com 


-THE  NEWSPAPER  INDISTRY’S  MEETING  PLACE 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  Diir  website  at 
www.ecli  toraiul  publislier.com 
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-HELP  WANTED- 


ADVERTISING 


REGIONAL  ADVERTISING  MANAGER 
Pennysaver,  the  area’s  largest  direct  mail 
publishing  company  has  an  excellent  career 
opportunity  for  a  results-oriented,  high  ener¬ 
gy  person  to  work  as  a  Regional  Sales  Man¬ 
ager  for  a  400,000  circulation  Shopper  in 
beautiful  Westchester  and  Rockland  County, 
NY.  In  this  role,  you  will  be  responsible  for 
managing,  training  and  motivating  a  staff  of 
sales  reps  to  meet  revenue  budgets.  The 
ideal  candidate  must  possess  prior  sales/ 
management  experience  preferably  with  a 
Shopper,  must  handle  multiple  responsibili¬ 
ties  in  a  fast  paced,  deadline  driven  environ¬ 
ment.  Excellent  reasoning,  problem  solving, 
judgment,  analytical  skills  and  PC 
knowledge.  Salary  $65  -80K  commensurate 
with  experience  and  ability.  Bonus  Program 
$25K  plus  expenses  and  benefits.  We  will 
relocate.  For  immediate  consideration  fax/ 
send  resume  to  S.  Boering  (914)  347-2429 
or  call  (914)  592-5222.  Pennysaver,  101 
Executive  Boulevard,  Elmsford,  NY  10523. 


RETAIL  ADVERTISING  MANAGER 
The  Jackson  Sun,  a  42,000  Sunday  circula¬ 
tion  daily  newspaper,  is  looking  for  a  dynamic 
and  talented  individual  to  become  our 
Retail  Advertising  Manager.  As  the  leader  of 
our  talented  retail  sales  team,  this  successful 
candidate  will  work  closely  with  major 
accounts  and  retail  territories.  Duties 
include  creating  proposals  to  meet  the  cli¬ 
ent's  print  and  online  needs  to  grow  our  ac¬ 
tive  account  base  through  strategic 
planning,  training,  and  being  in  the  field. 
Requirements:  3  years  newspaper  manage¬ 
ment  experience,  excellent  communication 
and  sales  motivation  skills.  Outstanding  cus¬ 
tomer  relations  and  presentation  skills  re¬ 
quired.  Must  have  demonstrated  leadership  | 
skills  and  show  proven  ability  to  analyze  j 
business  trends  and  interpret  market  re¬ 
search  to  support  sales  efforts. 

The  Sun  is  located  in  Jackson,  Tennessee, 
a  beautiful  growth  market  between 
Memphis  and  Nashville.  We  offer  exceptional 
benefits  plus  a  generous  compensation 
and  bonus  package.  Direct  all  correspond¬ 
ence  to  Human  Resources  at: 

jobs@jacksonsun.com 
Or  by  fax  to  (731)  425-9642 


SENIOR  ADVERTISING 
ACCOUNT  EXECUTIVE 

Join  a  successful  national  department  at  a  i 
major  market  metro  located  in  the  Southeast. 
The  Commercial  Appeal  in  Memphis,  ! 
Tennessee  has  an  opening  for  an  individual 
with  5-10  years  of  experience  in  ! 
newspaper,  media  or  agency  sales.  We  are 
realigning  our  strategies  and  are  searching 
for  a  top-notch  national  account  executive. 
The  successful  candidate  will  possess  a 
clear  understanding  of  the  national  sales  i 
process  and  be  able  to  implement  i 
initiatives  to  maximize  sales.  This  is  an  j 
ideal  situation  for  someone  who  wants  to  ] 
step  up  to  a  larger  market.  This  key  position  I 
within  our  organization  has  an  excellent  j 
salary,  lucrative  incentive  program  and  ex¬ 
cellent  benefits.  Please  send  resume  and  a 
recent  client  presentation  sample  to: 
hr@gomemphis.com  or  mail  to:  Tajuana  D. 

Hughlett,  National  Account  Position,  The 
Commercial  Appeal,  495  Union  Ave,  j 
Memphis,  TN  38103.  [ 


ADVERTISING 


THE  CHATTANOOGA  TIMES  Free  Press 
(circulation  77,549  daily)  has  an  opportunity 
for  an  experienced  manager  to  lead  a  team 
of  seven  Retail  Account  Executives.  The  ideal 
candidate  will  have  a  successful  history 
of  generating  revenue  growth,  creating  and 
implementing  profitable  advertising  ideas, 
and  developing  the  skill  levels  of  sales  team 
,  members  for  organizational  growth.  The 
I  Times  Free  Press  is  in  a  great  community 
j  with  tremendous  growth  potential.  We  have 
recently  won  five  First  Place  Tennessee 
Press  Association  awards  and  the  Sweep- 
stakes  award  for  best  newspaper  in  Ten¬ 
nessee.  To  apply  for  this  position,  please 
E-mail  or  mail  resume  and  salary  history  to: 

Retail  Advertising  Manager 
Chattanooga  Times  Free  Press 
400  East  1 1th  Street 
Chattanooga,  TN  37421 
mschuttinga@timesfreepress.com 


ART/GRAPHICS 


The  Waterloo  Courier,  a  45,000  northeast 
Iowa  p.m.  daily,  is  looking  for  a  GRAPHIC 
ARTIST  with  a  smart  eye  for  typography, 
blending  art  and  photos  with  stories  and 
other  elements  to  pull  together  a  package 
or  page  and  make  special  sections  pop. 
Develop  infographics,  do  illustrations.  Appli¬ 
cants  should  know  Quark,  Adobe  Illustrator, 
Adobe  Photoshop  and  Freehand.  Send  re¬ 
sume  and  work  samples  to  Saul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box  540,  Wa¬ 
terloo,  lA  50704. 


CIRCULATION 


ALASKA! 

CIRCULATION  DIRECTOR 
Morris  Communications  Corporation  is 
seeking  a  strong  manager  with  excellent 
marketing  skills  to  serve  7,500  circulation 
paper  in  beautiful  Southeast  Alaska  Capital 
city.  Position  oversees  6  day  a  week  delivery 
and  mailroom  operation.  Excellent 
salary,  bonus,  benefits  and  401(k).  Send  re¬ 
sume  and  salary  history  to:  Don  Smith,  Pub¬ 
lisher,  Juneau  Empire,  3100  Channel  Dr., 
Juneau,  AK  99801 . 

Or:  dssmith@juneauempire.com 

ASSISTANT  CIRCULATION  DIRECTOR 
We  are  a  small  Daily  with  six  Shoppers  and 
several  specialized  products  in  central  Flori¬ 
da:  Looking  for  someone  with  single  copy 
experience.  This  candidate  must  have  cus¬ 
tomer  service  skills  to  solve  Home  Delivery 
problems.  This  ideal  candidate  will  have  a 
proven  track  record  of  circulation  growth, 
experience  managing  independent  contrac-  I 
tors,  strong  leadership  skills.  Computer  | 
knowledge  is  a  must.  We  are  looking  for  a 
hands-on  manager  with  a  strong  work  ethic. 
We  offer  a  competitive  salary,  bonus  oppor-  , 
tunities,  and  excellent  benefits.  Interested  I 
candidates  should  send  a  resume  by 

E-mail  to  Michael  lannacone:  ' 

Mianna@newschief.com 
FAX:  (810)  277-1765 


CIRCULATION  MANAGER 
Manage  a  hand  and  automated  inserting  j 
system  and  mail  delivery  system  for 
Tri-State  Shopper.  Call  Ed  Levitt  at  (914)  I 
592-5222  or  FAX:  (914)  592-3646. 
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CIRCULATION 


CIRCULATION  DIRECTOR 
Expanding  publisher  of  22  paid  community 
weekly  newspapers  and  TMC  shoppers 
seeks  an  experienced  professional  to  man¬ 
age  our  circulation  department.  Responsibil¬ 
ities  include  distribution,  mailing,  subscription 
sales  and  circulation  marketing.  Knowledge 
of  mailing  requirements  for  periodical 
and  business  class  mail  a  big  plus,  as  is  ex¬ 
perience  with  direct  marketing.  Must  be  or¬ 
ganized,  good  at  managing  multiple  projects 
and  computer  savvy.  Please  submit  cover 
letter  and  resume  with  salary  history  to: 

Mike  Bologna,  Richner  Communications 
379  Central  Ave,  Lawrence,  NY  11559 
Fax:  (516)  569-4942  or  E-mail: 

MikeB@LIHerald.com 


CIRCULATION  DIRECTOR 
The  Middle  Georgia  Newspaper  Group,  a 
Knight  Ridder  group  of  2  newspapers  and  a 
weekly  shopper,  is  searching  for  an  experi¬ 
enced  Circulation  Director  to  run  its  circula¬ 
tion  distribution  and  marketing  function  for 
a  30  county  area  in  Middle  Georgia. 
Position  located  in  downtown  Macon,  GA. 
Ideal  candidate  would  be  a  college  graduate, 
aggressive  and  dedicated  to  growing 
circulation,  have  creative  marketing  skills, 
and  proven  circulation  direction  experience. 
Position  carries  excellent  salary,  benefits 
and  potential.  Send  resume  to: 

resume@maconteLcom  or  Fax: 

(478)  7444498  Human  Resources 
The  Macon  Telegraph 
P.O.  Box  4167,  Macon  GA  31208 


CIRCULATION  MANAGER  ! 

Daily  and  weekly  newspaper  group  located  j 
in  the  West  is  searching  for  a  circulation  j 
manager  to  maximize  the  distribution  of  it’s  [ 
products.  This  individual  will  insure  timely 
delivery,  marketing  coordination,  staff  lead-  : 
ership,  and  drive  our  penetration  to  85%-r 
with  Home  Delivery,  Requester  and  Free 
distribution.  You  will  oversee  job  functions 
of  the  district  manager  and  circulation 
office  manager.  The  candidate  must  have 
excellent  verbal  and  written  j 
communication.  Must  be  able  to  budget  and  | 
manage  to  stay  within  their  plan.  Solid  man-  j 
agement  and  organizational  skills  required. 
Must  be  analytical  and  a  problem  solver. 
Basic  computer  skills  a  must.  The  position  ; 
interacts  with  all  managers,  employees  and 
the  public.  Must  be  willing  to  work  days, 
nights,  weekends  and  holidays  as  required. 
Must  be  able  to  lift  bundles  of  newspapers. 
Salesmanship  abilities  a  definite  plus. 

Please  send  resumes  to:  I 

Box  2945,  Editor  &  Publisher  Classifieds  [ 
770  Broadway,  7th  Floor  i 

New  York,  NY  10003  ] 


CIRCULATION  MANAGER  needed  for  6,500 
circulation  Wyoming  daily.  An  excellent  op¬ 
portunity  for  a  hands-on  self  starter  on  the 
way  up  to  work  tor  a  good  newspaper  in  a  i 
good  environment  with  advancement  oppor-  j 
tunities  and  good  benefits.  Please  send  re-  ! 
sume  by  mail  to  Carl  Sanders,  Publisher, 
The  Sheridan  Press,  P.O.  Box  2006,  Sheri-  i 
dan,  WY  82801.  j 
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CIRCUIATION 


HOME  DELIVERY  MANAGER 
The  JournalNews  in  Hamilton,  Ohio  a  COX 
NEWSPAPER,  is  seeking  a  candidate  with 
strong  people  skills,  a  great  work  ethic;  cir¬ 
culation  knowledge  and  a  desire  to  supply 
top-notch  customer  service.  The  Jour¬ 
nalNews  is  a  23,500  circulation  newspaper 
between  Dayton  and  Cincinnati  Ohio.  We  are 
looking  for  a  hands-on  manager  to  lead  our 
team.  Good  leadership  and  management 
skills  are  required,  along  with  a  strong  com¬ 
mitment  to  growing  the  circulation  base. 
Customer  service  experience  is  especially 
preferred.  Must  have  strong  analytical 
skills,  ability  to  solve  problems,  make  deci¬ 
sions,  and  communicate  them  effectively 
throughout  the  organization.  This  manager 
reports  to  Circulation  Director.  Pay  based 
on  experience  and  is  a  combination  of 
salary  and  incentive.  Contact  Steve  Learn 
slearn@coxohio.com  for  consideration  or 
mail  to  The  JournalNews,  Attn:  Steve  Learn, 
228  Court  Street,  Hamilton,  OH  45011. 


SALES  &  DISTRIBUTION  MANAGER 
THE  VIRGINIAN-PILOT 

This  position  is  responsible  for  growth  of 
The  Virginian-Pilot  and  ensuring  world-class 
customer  service  to  our  home  delivery  and 
TMC  customers,  overseeing  all  aspects  of 
the  home  delivery  Sales  and  Distribution 
center  operations  and  personnel.  This  position 
leads  a  team  of  Area  Managers,  an  Operations 
Manager  and  a  Sales  &  Collections  manager  to 
increase  penetration  and  readership  within  the 
center's  geography  through  targeted  acquisition 
and  retention  strategy.  The  Sales  &  Distribution 
Manager  ensures  staff  development  and  Is 
responsible  for  budget  oversight  for  their  Sales 
and  Distribution  center.  The  ideal  person  for  this 
position  would  possess  an  entrepreneurial  spirit, 
strong  team  management  skills  and  proven 
leadership  ability.  This  position  requires  a 
strategically-focused,  results  driven,  innovative 
person.  The  Virginian-Pilot  is  a  200,000  metro 
daily  newspaper  in  Southeastern  Virginia.  Our 
parent  company.  Landmark  Communications, 
Inc.,  is  a  privately-held  media  company  with  na¬ 
tional  and  international  interests.  Based  in  Nor¬ 
folk,  Virginia,  Landmark  employs  more  than 
5000  people.  For  more  information  about  Land¬ 
mark,  check  our  website  at  www.landmark- 
com.com.  Orcheck  out  The  Virginian-Pilot’s  web¬ 
site  at  www.PilotOnline.com.  If  you  are  ready  to 
join  our  Team  send  resume  with  cover 
letter  to: 

Coni  Spalenka 

Circulation  Recruiting  Coordinator 
cspalenk@pilotonline.com 


SUBSCRIPTION  ACQUISITION  CONTRACTOR 
Tribune  Newspapers  in  suburban  Phoenix  is 
currently  seeking  a  door-to-door 
subscription  acquisition  contractor  to  assist 
circulation  growth  in  one  of  the  fastest 
growing  metro  areas  in  the  U.S.  The  ideal 
candidate  will  have  a  proven  track  record 
and  experience  starting  operations  of 
door-to-door  sales  teams.  Please  contact 
Todd  Halvorsen  at  (480)  898-6326  for 
more  information. 


EDITORIAL 


EDITOR  WITH  LAYOUT  EXPERIENCE 
Central  New  Jersey  publishing  company 
needs  nimble  editor  for  on-site  production 
of  multiple  newspapers.  Proofreading  skills 
essential.  NO  SUMMERS!  Contact: 
editjob2002@yahoo.com 


www.editorandpublisher.com 
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EDITORIAL 


APPLICATIONS  SPECIALIST 
The  Dallas  Morning  News’  Newsroom  Tech¬ 
nology  Group  has  a  position  opening.  The 
successful  candidate  will  join  a  solid  team 
of  professionals  who  serve  individuals  who 
use  CCI  applications  at  The  Dallas  Morning 
News  and  dallasnews.com.  CORE  DUTIES: 
Contribute  to  technology-related  projects 
for  The  Dallas  Morning  News;  share  respon¬ 
sibility  for  support  of  our  CCI  system;  assist 
in  the  training  of  the  staff  on  CCI;  contribute 
to  the  development  of  technology  solutions 
for  pre-press  workgroups.  UPCOMING 
PROJECTS:  special  sections’  pagination 
rollout,  suburban  initiatives,  Release  6  up¬ 
grade  of  CCI  software.  CONTACT:  Send  re¬ 
sume  with  cover  letter  to 
jallen@dallasnews.com.  (Jane  E.  Allen, 
Team  Leader,  Newsroom  Technology 
Group,  The  Dallas  Morning  News.  No  phone 
calls,  please.) 


ASSISTANT  BUSINESS  EDITOR 
The  St.  Paul  Pioneer  Press,  located  in  the 
Twin  Cities,  is  looking  for  an  assistant  busi¬ 
ness  editor.  This  is  one  of  three  assigning 
editors  on  the  business/technology  desks. 
The  ideal  candidate  for  this  job  has  substan¬ 
tial  business  journalism  experience;  likes 
fast-paced  journalism  in  a  highly  competitive 
market;  is  looking  for  a  good  tale,  not  just  a  j 
routine  story;  wants  to  work  for  a  newspaper 
that  challenges  the  establishment,  [ 
reaches  out  to  diverse  readers  and  looks  j 
for  opportunities  to  explore  issues  in  depth. 
Interested  candidates  should  contact  Doug 
Iverson,  business  editor,  at: 

diverson@pioneerpress.com  OR 
(651)  228-5431  on  or  before 
August  9,  2002. 

BUSINESS  REPORTER.  High-energy,  solid 
start-up  seeks  versatile  business  writer  to 
fill  out  three-person  staff.  Reno-based; 
close  to  Tahoe  and  the  Sierra.  Three  clips, 
cover  letter  to  jseelmeyer@nnbw.biz  North¬ 
ern  Nevada  Business  Weekly  700A 
Smithridge  Dr.,  Suite  201  Reno,  NV  89502. 
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BUSINESS  WRITER  i 

The  Island  Packet  on  Hilton  Head  Island, 
SC,  is  looking  for  a  business  writer. 

The  Packet  is  a  McClatchy  Co.  newspaper 
serving  southern  Beaufort  County,  a  part  of 
the  South  Carolina  “Lowcountry”  that  is  rich 
both  culturally  and  environmentally.  Our  cir¬ 
culation  is  about  20,000  and  we  are 
growing  robustly.  We  have  high  reporting, 
writing  and  editing  standards. 

The  Packet’s  business  coverage  focuses  on 
tourism,  real  estate  development,  environ¬ 
mental  regulation  of  business,  golf  and  tennis 
industries,  as  well  as  work  force  and  im¬ 
migration  issues.  The  candidate  must  be  | 
clear,  concise  writer  able  to  make  complex  j 
subjects  understandable. 

E-mail,  fax  or  mail  cover  letter  and  resume:  , 
Fitz  McAden,  Executive  Editor 
fmcaden@islandpacket.com 
Fax  (843)  706-3070 
The  Island  Packet 
P.O.  Box  5727 

Hilton  Head  Island,  SC,  29938  I 

EDITOR  &  NEWS/FEATURES 
DESIGNERS 

COPY  EDITOR:  The  Press-Enterprise,  the 
fastest-growing  newspaper  in  California  with 
a  daily  circulation  of  185,000,  is  looking  for 
outstanding  wordsmiths.  If  you  are  a  jack  of 
all  trades,  this  job  is  not  for  you.  But  if  you 
are  exceptional  with  words  and  can  find 
holes  in  stories,  spot  fairness  issues  and  I 
are  a  grammar  expert,  you  are  exactly  what  j 
we  need.  Three  or  more  years  on  a  daily 
newspaper  copy  desk  are  required. 
NEWS/FEATURES  DESIGNERS:  The  news- 
I  paper  also  is  seeking  designers  who  are 
I  passionate  about  great  newspaper  design.  1 
j  Newspaper  experience  is  a  plus  but  not  j 
j  mandatory.  Knowing  how  to  achieve  great  j 
newspaper  design  is  what  we  need.  I 

The  Press-Enterprise  is  located  in  affordable 
Inland  Southern  California  and  is  an  hour 
or  less  from  most  major  Socal  attractions. 
Send  resume  and  portfolio  to  Ray  Griffith,  i 
Training  Editor,  The  Press-Enterprise,  3512  I 
14th  Street,  Riverside,  CA  92501 . 
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WEEKLY 


LA  Weekly,  southern  California’s  premier  newsweekly 
is  seeking  talented  top  editorial  management: 

DEPUTY  EDITOR;  Oversee  the  editorial  quality,  edit  major  pieces,  strong  line  editing 
and  assigning  skills.  | 

MANAGING  EDITOR:  Manage  copy  flow,  oversee  orderly  operation  of  editorial  proc¬ 
ess/manage  budget,  oversee  proofreading,  copy  editing,  tact  checking  departments.Copy 
Chief:  Function  as  head  copy  editor;  supervising  copy  editors, 

proofreaders.  Strong  technical  and  proven  management  skills. 

INVESTIGATIVE  FEATURES  EDITOR:  Assign,  oversee  and  edit  longer,  investigative  j 
news/features  (environment,  civil  liberties,  etc.)  Create  proactive  strategy  for  news  cov-  | 
erage.  j 

If  you  have  demonstrated  experience  in  any  of  these  roles  j 

n  a  print  medium.  E-mail  resume  to:  j 

hr@laweekly.com  or  FAX:  (323)  4624965;  or  send  to:  [ 

HRAA  Weekly,  6715  Sunset  Blvd  | 

Los  Angeles,  CA  90028  j 

Reference  position  desired  in  your  subject  heading 
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DESIGNER  -  COPY  EDITOR 
New  England  daily/Sunday  seeks  designer  - 
copy  editor  to  create  and  paginate  inviting 
and  colorful  features  and  news  fronts  and 
apply  edit  skills  to  copy  and  headlines.  Op¬ 
portunity  to  assist  in  implementing  design 
formats.  Send  resume  and  samples  to  Man¬ 
aging  Editor,  The  Republican-American,  389 
Meadow  Street,  Waterbury,  CT  06722  or 
call  (203)  574-3636  ext.  341  or  340. 


EDITOR 

The  Recorder,  a  10,000circulation  California 
daily,  seeking  editor  to  lead  newsroom 
and  join  a  management  team  finding  new 
ways  to  reach  higher  goals.  Ability  to  pagi¬ 
nate  required.  Knowledge  of  Readership  Ini¬ 
tiative  a  plus.  Send  letter,  resume  to  Publisher 
Tom  Conner,  P.O.  Box  151, 
Porterville,  CA  93258,  or: 

Tom_Conner@link.freedom.com 


EDITORIAL  ASSISTANT/  NEWS  EDITOR 
FEATURES  WRITER/  COPY  EDITOR 
RESEARCHER/  PHOTOGRAPHER/  PICTURE 
EDITOR/  CRITIC/  MANAGING  EDITOR 
Journalistusa  is  the  online  search  engine 
used  by  publishers  and  editors  to  access 
the  resumes  of  freelance  editorial 
and  producbon  staff. 
www.journalistusa.com 
OR  Call:  (323)  656  8723 


Experienced,  hands-on  EDITOR  for  growing 
daily  with  two  weeklies  and  other  monthly 
publications.  People,  Quark  and  photo  skills 
a  must.  Send  resume  to: 

Box  2971,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
NewYork,  NY  10003 
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EDITORIAL 


EDITORIAL  REPORTER 

j  Thomson  Media,  a  fast-paced  downtown  fi- 
j  nancial  information  media/publishing  com- 
I  pany  with  multiple  magazines  and  newspa- 
j  pers,  has  an  opportunity  available  for  a  Re- 
!  porter  to  work  on  our  mutual  fund 
i  marketing  publication. 

We  are  seeking  an  enterprising  journalist 
[  with  a  minimum  of  2  years  experience  who 
j  enjoys  wribng  about  the  competitive  business 
I  of  investment  management;  getting 
I  out  to  conferences  and  cultivating  sources. 

Please  send  cover  letter,  resume  with 
salary  requirements  and  3  clips  to:  HR 
Dept-REP/E&P,  Thomson  Media,  1  State 
Street  Plaza,  New  York,  NY  1CHX)4. 

E-mail;  tfm.resume.tfn.com 
No  Calls,  Please!  EOE  M/F/D/V 

i  THOMSON  MEDIA 


I  EDITORS:  The  Troy  Daily  News  seeks  exae- 
!  rienced  journalists  for  two  key  editorial  po- 
j  sitions.  The  Business  Editor  will  report,  edit 
j  and  paginate  on  a  daily  basis.  The  Weekend 
Editor  will  coordinate  and  paginate  the 
I  paper’s  weekend  editions.  Candidates 
;  should  have  new  management  experience 
and  demonstrate  proficiency  in  writing,  edit¬ 
ing  and  design.  Send  cover  letter,  resume 
and  work  samples  to  Publisher  David 
Kennard,  224  S.  Market  Street,  Troy,  OH 
i  45373.  E-mail:  kennard@tdnpublishing.com. 


LOOKING  for  that  next  career  move?  (k)  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunrties 
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Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  eight 
years  running,  and  the  state's  highest 
honor  for  investigative  reporting  —  the  Don 
Bolles  Award  —  seven  of  the  past  ten  years. 

New  Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue 
the  tradition  at  its  flagship  paper.  Applicants  should  have  a  fine 
touch  with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

NewTimes 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


www.eclitorandpublisher.com 
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EDUCATION/ENVIRONMENT 
REPORTER  AND  GENERAL  REPORTERS 
The  Boca  Raton  News,  a  daily  16,000  circ. 
paper  covering  south  Palm  Beach  County 
(FL)  seeks  an  education  and  environment  re¬ 
porter  and  general  reporters  to  join  its 
small  but  aggressive  newsroom  staff.  Posi¬ 
tion  covers  local  school  news  and  school 
board  developments  and  coordinates 
monthly  education  supplement.  Also  covers 
environmental  news.  Requirements  include 
two  years  news  reporting  experience,  with 
journalism  degree  preferred.  Send  resume, 
clips  and  cover  letter  to: 

wwagman@bocanews.com 
Or  Fax  to:  (561)  893-6677 


LOCAL  NEWS  REPORTERS 
The  Las  Vegas  Review-Journal  is  looking  for 
a  police/general  assignment  reporter  and  a 
suburban  reporter.  Successful  candidates 
will  have  at  least  three  years  of  newspaper 
experience,  including  relevant  beat  experi¬ 
ence.  They  will  be  able  to  demonstrate  en¬ 
terprise,  versatility  and  productivity,  as  well 
as  an  ability  to  write  with  clarity.  We  seek  to 
immediately  fill  the  police/general  assign¬ 
ment  beat,  which  emphasizes  the  high-profile 
breaking  news  now  standard  here.  The 
beat  requires  evening  and  weekend  work. 
We  plan  to  soon  fill  a  suburban  beat  covering 
cities  just  outside  of  Las  Vegas.  A  successful 
candidate  will  have  experience  covering  local 
government  in  a  lively  manner  as 
well  as  a  track  record  of  breaking  stories. 
Send  resume,  cover  letter  and  clips  to  City 
Editor  Mary  Hynes,  Las  Vegas  Re¬ 
view-Journal,  P.O.  Box  70,  Las  Vegas,  NV 
89125-0070. 

No  E-mail  applications,  please. 


MAGAZINE  DESIGNER 

Design,  layout,  typeset  and  manage  produc¬ 
tion  of  Chicago  GSB,  a  four-color,  quarterly 
alumni  magazine.  Arrange  and  direct  photo 
shoots,  including  out  of  town  locations.  At¬ 
tend  press  checks.  Maintain  and  reinforce 
graphic  identity  of  the  school  for  the  maga¬ 
zine.  Design  advertising.  Complete  selected 
design  projects  for  the  University  of 
Chicago  Graduate  School  of  Business. 
Qualifications:  Bachelor's  degree  in  graphic 
design  or  related  field  required;  minimum  of 
two  years  of  experience  in  magazine  or  other 
editorial  design  and  production  required; 
complete  familiarity  with  a  Macintosh  envi¬ 
ronment,  deep  knowledge  and  fluency  with 
QuarkXPress,  and  proficiency  with  Adobe 
Photoshop  required;  outstanding  attention 
to  detail  and  superb  organizational  skills  re¬ 
quired;  ability  to  work  successfully  with  a 
wide  variety  of  people  inside  and  outside 
the  University,  including  the  Creative  Director, 
Editors,  photographers,  printers, 
alumni,  faculty,  and  others  required;  proven 
ability  to  meet  deadlines  and  to  work  suc¬ 
cessfully  under  pressure  required;  ability  to 
edit  and  to  interpret  visually  and  creatively 
the  magazine's  editorial  content  required; 
willingness  and  ability  to  travel  periodically, 
including  out  of  state,  required. 

Please  send  resume  to:  Grant  Schexnider, 
University  of  Chicago  Graduate  School  of 
Business,  1101  E.  58th  Street,  Chicago,  IL 
60637.  E-mail:  hr@gsb.uchicago.edu 
FAX:  (773)  702-3362 
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MANAGING  EDITOR 

Crain's  Detroit  Business,  the  leading  provider 
of  solutions  in  Southeast  Michigan's  busi¬ 
ness-journalism  after  market,  is  seeking 
someone  to  implement  information 
gathering  strategies  vis-a-vis  our  human 
capital.  If  the  preceding  sentence  made  you 
scream,  you  may  be  our  next  managing  edi¬ 
tor.  You'd  supervise  six  to  nine  reporters, 
all  of  whom  look  forward  to  your  good  people 
skills.  You'll  need  several  years  of  reporting 
and  editing  experience  and  a  background  in 
business  journalism.  That  includes 
an  understanding  of  SEC  filings  and  financial 
data,  to  say  nothing  of  the  fact  that 
you’d  better  know  what  SEC  stands  for.  Ex¬ 
perience  with  computer  assisted  journalism 
is  a  plus.  In  return,  we  offer  competitive  pay 
and  benefits,  profit-sharing,  free  parking,  a 
new  building  with  a  great  view  of  downtown 
Detroit  (yes,  there  is  such  a  thing),  and, 
best  of  all,  the  world-famous  Crain  Commu¬ 
nications  Inc.  40-cent  Coke  machine!  Send 
your  resume  and  cover  letter  for  considera¬ 
tion  to: 

Crain  Communications 
Attn:  Philip  Jensen,  1155  Gratiot  Ave 
Detroit,  Michigan  48207 
Or  you  may  send  your  information  via  Email 
to:  cgoodaker@crain.com 


MANAGING  EDITOR:  Buffalo  Business  First, 
a  weekly  business  journal  in  Buffalo,  NY,  is 
hiring  a  managing  editor.  Top  candidates 
will  have  proven  newsroom  management 
experience,  excellent  copy  editing  skills  and 
a  strong  newsgathering  background.  Contact 
Jeff  Wright  at  jwright@bizjournals.com. 


NIGHT  CITY  EDITOR 

The  Island  Packet  on  Hilton  Head  Island, 
SC,  is  looking  for  a  night  city  editor. 

The  job  generally  involves  overseeing  the 
night  operation  of  the  newsroom,  which  in¬ 
cludes  editing  copy,  from  3  p.m.  to  midnight; 
and  helping  plan  weekend  coverage. 

The  Packet  is  a  McClatchy  newspaper  serving 
southern  Beaufort  County,  a  part  of  the 
South  Carolina  “Lowcountry"  that  is  rich 
both  culturally  and  environmentally.  Our  cir¬ 
culation  is  about  20,000  and  we  are 
growing  robustly.  We  have  high  reporting, 
writing  and  editing  standards. 

The  ideal  candidate  will  have  at  least  five 
years  experience  in  reporting  jobs  and  at 
least  a  year  of  editing  experience.  We  want 
someone  who  is  organized,  can  lead,  ag¬ 
gressively  pursue  news  and  handle  copy, 
has  knowledge  of  design,  and  an  ability  to 
make  deadlines. 

E-mail,  fax  or  mail  cover  letter  and  resume: 
Fitz  McAden,  Executive  Editor 
fmcaden@islandpacket.com 
Fax  (843)  706-3070 
The  Island  Packet 
P.O.  Box  5727 

Hilton  Head  Island,  SC,  29938 

REPORTER  needed  to  produce  clean,  crisp 
copy  and  quality  photographs  for  islandrts 
leading  weekly.  Expect  challenging  assign¬ 
ments  on  major  issues  in  rapidly  developing 
Caribbean  island.  Ideal  for  serious,  ca¬ 
reer-oriented  journalist.  Salary  $285/week. 
Rush  resume,  clips  to: 

Box  2980,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
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PERDUE  FARMS  iNC,  has  the  following 
opening  in  our  corporate  office  in  Salisbury, 
Maryland,  Production  Assistant  This  position 
is  responsible  with  assisting  with  the  content, 
creation,  and  production  for  internal 
and  external  communications  (videos,  cues, 
newsletters,  and  intranet  articles).  The  can¬ 
didate  must  possess  a  BS/BA  journalism, 
public  relations,  or  related  area,  with  2-4 
years  work  related  experience.  Candidates 
must  be  familiar  with  destop  publishing  with 
preference  for  candidates  possessing  work¬ 
ing  knowledge  of  QuarkXPress  and/or  Adobe 
Photoshop.  Perdue  offers  a  competitive 
compensation  and  benefits  package.  Women 
and  minorities  are  encourage  to  apply. 

Perdue  Farms  Incorporate 
Attn:  Human  Resources,  P.O.  Box  1537 
Salisbury,  MD  21802,  Fax:  (410)  8604329 

E-mail:  jobs@perduce.com 


REPORTER:  Temple  (TX)  Daily  Telegram, 
mid-size  daily  in  Central  Texas,  has  opening 
for  reporter.  1-3  years  experience 
preferred,  but  will  consider  talented  recent 
graduate.  Send  cover  letter,  resume,  clips 
to  Steve  Walters,  managing  editor.  Temple 
Daily  Telegram,  P.O.  Box  6114,  Temple,  TX 
76503  or  E-mail  information  to: 

tdtjobs@temple-telegram.com 


SPORTS  WRITER 

The  Bucks  County  Courier  Times,  an 
award-winning  70,000  daily  in  suburban 
Philadelphia,  seeks  a  talented  general  as¬ 
signment  reporter  to  cover  everything  from 
preps  to  pros.  3-5  years  experience  pre¬ 
ferred.  Send  cover  letter,  resume  and  clips 
to:  Gary  Silvers,  Sports  Editor,  Bucks  County 
Courier  Times,  8400  Route  13. 

Levittown,  PA  19507  or 
E-mail:  gsilvers@phillyBurbs.com 
Women  and  minorities  encouraged  to  apply 


STAFF  EDITOR 

The  New  York  Times  Syndicate  seeks  a 
staff  editor  to  manage  and  edit  a  roster  of 
high-profile  columns  and  news  features,  pre¬ 
paring  them  for  worldwide  wire  delivery.  Ap¬ 
plicants  should  have  a  bachelor’s  degree  in 
English,  journalism  or  a  related  field  and  at 
least  five  years  of  newspaper/magazine  ex¬ 
perience  as  a  writer/editor.  Send  cover  letter, 
resume  and  samples  to:  Michael 
Oricchio,  Managing  Editor,  The  New  York 
Times  Syndicate,  122  E.  42nd  St.,  14th 
Floor,  New  York,  N.Y.  10168.  Or  E-mail: 
oricchio@nytimes.com 


THE  UNION,  Nevada  County's  daily  newspa¬ 
per  since  1864,  is  looking  for  an  EDITOR  to 
lead  its  newsroom  into  a  new  era.  Located 
in  California's  Gold  Country,  the  6-day  morn¬ 
ing  newspaper  recently  revamped  its 
design  and  content  in  an  effort  to  break 
down  the  walls  between  the  newspaper  and 
the  "ordinary  people"  who  make  this  such  an 
extraordinary  place  to  live.  We’ve  created 
an  “interactive”  newspaper  with  a  goal  to 
get  as  many  of  our  residents  involved  as  we 
possibly  can.  Send  resumes  to  The  Union, 
464  Sutton  Way,  Grass  Valley,  CA  95945, 
Attn  Sharia  Cartzdafner,  HR  Manager.  Or 
E-mail  resumes  to  sharlac@theunion.com. 
Inouiries  may  be  made  to  Publisher  Jeff 
Ackerman  at  jeffa@theunion.com. 

No  calls,  please 
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STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  experienced  writers  at  its 
hard-hitting  papers  in  Houston,  Miami  and 
Phoenix.  We’re  looking  for  reporters  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
able  to  create  in-depth,  well-crafted  stories 
that  explore  the  issues,  events  and  person¬ 
alities  of  their  community.  Fluency  in 
Spanish  strongly  preferred  for  Miami  appli¬ 
cants.  New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


THOUGHT-PROVOKING 

INFLUENTIAL 

DIVERSE 

CONNECTED  WITH  OUR  READERS 
These  words  describe  our  Editorial  Page 
and  Commentary  section.  If  they  also  de¬ 
scribe  your  work  in  your  current  job  as  Edi¬ 
torial  Page  Editor  at  a  mid-size  daily  or  Edi¬ 
torial  Writer  at  a  large  daily,  you  could  be 
the  ideal  candidate  to  become  our  Deputy 
Editorial  Page  Editor. 

We  are  one  of  America’s  25  largest  news¬ 
papers,  a  perpetual  award-winner  with  a  his¬ 
toric  identity,  serving  one  of  America’s 
most  spectacular  regions  and  most  com¬ 
petitive  markets. 

As  Deputy  Editorial  Page  Editor,  you  will 
regularly  author  editorials;  contribute  to  the 
substance  and  direction  of  our  Commentary 
section;  and  help  manage  our  talented 
staff. 

If  you  are  seeking  a  greater  challenge  and 
feel  you  are  ready  for  a  stimulating  next 
step  in  your  career  as  a  journalist,  send 
your  resume,  salary  history  and  10 
editorials  you  have  authored  on  a  variety  of 
local,  national  and  international  subjects  to: 

Box  2946,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


THE  DAYTONA  BEACH  News-Journal  is 
seeking  a  copy  editor/page  designer  for 
the  Night  News  Desks.  Preferred  candidate 
has  3-5  years  copy  desk  experience,  includ¬ 
ing  page  layout/design.  Pagination  skills 
and  reporting  background  a  plus.  Mail  or 
E-mail  a  cover  letter  and  resume  with  refer¬ 
ences  and  clips  to: 

Chris  Seymour 

Deputy  Managing  Editor-Production 
Dayton  Beach  News-Journal 
P.O.  Box  2831,  Dayton  Beach,  FL  32120 
E-mail:  chris.seymour@news-jrnl.com 


“Hvents,  circumstances,  etc.  have 
their  own  origin  in  ourselves. 
They  spring  from  seeds  which  we 
have  sown.” 

-Henry  David  Thoreau 
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-HELP  WANTED- 


FINANCE  j 

INFORMA'nON  SYSTEMS  | 

MAILROOM  i 

MARKETING 

CHIEF  FINANCIAL  OFFICER 
21st  Century  Newspapers  has  an 
immediate  opening  for  a  CFO  to  assume  fi¬ 
nancial  management  responsibility  for  one 
of  its  daily  subsidiaries  located  in  Oakland 
County  Michigan.  Oakland  County  is  near 
the  Detroit  metropolitan  area.  Relocation 
assistance  is  available. 
Requirements/Responsibilities 
Qualified  applicants  will  have  a  bachelor's 
degree  in  accounting  (graduate  degree  or 
CPA  preferred)  and  at  least  10  years  of  ac¬ 
counting  experience  at  a  newspaper. 

Duties  include  preparation  of  financial  state¬ 
ments,  cash  management,  credit, 
budgeting,  planning,  forecasting,  operational 
performance  analysis  and  tax  reporting. 
Direct  reports  include  the  controller  and 
credit  manager. 

Candidate  must  have  excellent  interpersonal, 
presentation  and  communication  skills. 
Strong  leadership  skills,  project  management 
skills  and  a  team  building  management  style. 
We  offer  a  competitive  benefit  package  in¬ 
cluding  salary,  incentive,  401(k)  and 
pension  plans. 

To  be  considered  for  this  position  send  a 
resume  with  references  and  salary  require¬ 
ments  to: 

Sandra  Groves 

Director  of  Human  Resources  -  EP 
P.O.  Box  436009,  Pontiac,  Ml  48343 
FAX:  (248)  4544482 
No  third  party  inquiries. 
CFO@oakpress.com 


DIRECTOR  OF  FINANCE 
The  Kansas  City  Star  is  currently  seeking  a 
Director  of  Finance.  This  candidate  will  report 
to  the  Vice  President  of  Business  Ad¬ 
ministration  and  will  direct  financial 
activities  and  have  leadership  responsibilities 
for  the  professional  finance  and  accounting 
support  staffs. 

Financial  management  responsibilities  will 
include: 

•  Participating  in  management  decision 
making  processes 

•  Financial  analysis  and  special  projects 

•  Regular  financial  reports,  operating  and 
capital  budgets 

•  Company  revenue,  expense  and  general 
ledger  activity 

•  External  and  internal  audit  interface;  and 
financial  controls 

•Coordinate  some  business  legal  oversight. 
An  accounting  degree  is  required.  A  CPA  or 
advanced  degree  is  preferred.  This  individual 
should  demonstrate  a  history  of  strong 
business  acumen  including  the  ability  to 
make  and  understand  the  business  implica¬ 
tion  of  decisions.  A  strong  supervisory 
background  and  excellent  communication 
skills  are  required. 

Please  send  resumes  to: 

The  Kansas  City  Star 
Attn:  HR-Director  of  Finance 
1729  Grand 

Kansas  City,  MO  64108 

“The  Future  is  called  “perhaps,” 
which  is  only  possible  thing  to 
call  the  future.  And  the  impor¬ 
tant  thing  is  not  to  allow  that  to 
scare  you.” 

-Tennessee  Williams 

www.editorandpublisher.com 


COMPUTER  SYSTEMS  MANAGER 
Newspaper  group  seeks  manager  for  its 
technology  team,  which  supports  newspaper 
and  commercial  printing  operations  at 
multiple  sites.  BS  degree  in  computer-related 
field  and  five  years  employment 
in  computers.  Prefer  proficiency  in  newspa¬ 
per  production  software,  including 
pre-press.  Primary  responsibilities  include 
management  of  multiple  project  schedules 
and  working  smoothly  with  other  depart¬ 
ments  and  top  management.  Communica¬ 
tions  skills  required.  Excellent 
compensation  and  benefit  package.  Mail  re¬ 
sume  and  salary  history  to: 

Box  2967,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

_ MAILROOM _ 

Full  time  night  PACKAGING  MANAGER  Fast 
growing  community  newspaper  in  Bel  Air 
Maryland  is  looking  for  a  dependable,  enthu¬ 
siastic  individual  to  over  see  all  functions  of 
the  packaging  department.  Must  have 
strong  mechanical  skills,  managerial  skills 
and  good  work  ethics.  Send  resume  to 
Homestead  Publishing  Company 
Attn:  Tina  Reynolds 
P.O.  Box  189,  Bel  Air,  MD  21014 
or  Fax  to:  (410)  838^362 

MAILROOM  FOREMAN 

The  Commercial  Appeal,  a  leader  in  the 
E.W.  Scripps  Company,  has  a  rare  opportu¬ 
nity  to  join  our  production  staff  as  a 
Mailroom  Foreman.  We  are  seeking  a 
self-motivated  manager  to  supervise  all 
mailroom  production  functions.  Duties  include 
scheduling  production  and  personnel, 
investigating/resolving  problems,  maintaining 
various  records,  reports  and 
meeting  production  deadlines.  This  position 
requires  at  least  five  years’  experience  in 
Mailroom  systems  and  procedures;  knowl¬ 
edge  of  mailroom  equipment;  excellent 
communication  and  interpersonal  skills;  at¬ 
tention  to  detail;  ability  to  learn  IPCS 
system;  experience  with  SLS  1000  systems 
and  inkjet  systems  preferred.  We  offer  com¬ 
petitive  salary,  excellent  benefits  and  good 
working  conditions.  Send  detailed 
resume  with  salary  history  and 
requirements  to  Charlotte  Cranford,  Em¬ 
ployment  Coordinator,  The  Commercial  Ap¬ 
peal,  495  Union  Avenue,  Memphis,  TN 
38103. 

E-mail  or  fax  to: 

hr@gomemphis.com  (901)529-2618 


PDC  Supervisor 

The  San  Jose  Mercury  News,  a  Knight  Ridder 
paper,  is  looking  for  a  Product  Distribution 
Center  Supervisor.  In  a  deadline-driven 
environment,  this  individual  will  supervise 
press  runs  and  inserted  products,  ensure 
the  completion  of  daily  production  and  shift 
reports.  Additionally,  you  will  assist  In  re¬ 
porting  mailroom  equipment  problems,  con 
duct  meetings  with  production  crews,  and 
supervise  production  personnel. 
Experience  working  in  a  production  environ¬ 
ment,  knowledge  of  mailroom  equipment, 
and  a  high  school  diploma  is  required. 
Must  be  flexible  with  work  hours,  have  ex¬ 
cellent  written  and  verbal  communication 
skills  and  the  ability  to  adhere  to  daily  pro¬ 
duction  deadlines.  Please  email  your  resume 
to  jobs@sjmercury.com  or  mail  it  to 
San  Jose  Mercury  News,  Attn:  HR,  750  Rid¬ 
der  Park  Drive,  San  Jose,  CA  95190.  EOE. 


MARKETING 


DIRECTOR  OF  MARKETING 
Join  exciting  new  team  for  a  10  newspaper 
cluster  in  the  Sierra  Foothills.  Be  part  of  the 
best  in  community  journalism  in  N.  CA’s 
fastest  growing  market.  Lead  major  accounts 
and  Internet  sales  with  additional 
leadership  in  team  sales,  graphic  services 
and  marketing  strategy.  Resume/refer¬ 
ences/salary  history  to: 

cindyt@goldcountrymedia.com 
Or  C.  Thomas,  Auburn  Journal,  P.O.  Box 
5910,  Auburn,  CA  95604.  EOE 


MARKETING  DIRECTOR 
We  are  seeking  an  experienced  marketing 
director  for  a  group  of  small  community 
newspapers  in  the  western  United  States. 
This  is  an  excellent  opportunity  for  an  inno¬ 
vative,  aggressive  individual  to  coordinate 
advertising,  marketing  and  promotion  of 
daily,  weekly  and  shopper  publications  for  a 
forward  thinking  company.  Excellent 
benefit  package,  including  401(k). 

Resume  and  cover  letter  to: 

Box  2969,  Editor  &  Publisher  Classifieds 
770  Broadway,  7ih  Floor 
New  York  NY  10003 

Or  E-mail  with  Box  2%9  in  subject  line  to: 
mmacmahon@editorandpublisher.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indtcate  location  without  specific  identification 


MARKETING  INFORMATION  MANAGER 

The  Sarasota  Herald-Tribune,  the  largest 
daily  in  the  New  York  Times  Regional  News¬ 
paper  Group,  seeks  an  experienced  profes¬ 
sional  to  develop  database  marketing  strat¬ 
egies  and  programs. 

The  manager  is  responsible  for  planning 
and  implementing  database  projects,  deveF 
oping  and  maintaining  training  programs 
and  providing  information  for  advertising 
and  circulation  customer  acquisition  and  re¬ 
tention.  Qualified  individual  should  possess 
a  good  working  knowledge  of  the  newspaper 
marketing  strategies,  newspaper  advertising 
sales  and  sales  promotional  strategies. 

Must  be  promotion-minded  with  strong  ana¬ 
lytical,  communication,  organizational  and 
managerial  skills.  Must  be  able  to  evaluate 
projects  based  on  their  potential  revenue 
impact  to  the  company.  Must  be  available 
for  occasional  business  travel.  Should  have 
810  years  experience  in  database  market¬ 
ing,  in  a  variety  of  roles,  including  3-5  years 
in  a  management  position. 

Requires  project  management  training  and 
experience.  Good  working  knowledge  of 
database  campaign  management  and  data 
mining  tools  such  as  Analytix  and  SPSS. 

We  offer  a  very  lucrative  compensation  and 
benefits  package  to  include  MBO  Bonus 
Program,  401(k)  Plan,  Pension,  Stock  Pur¬ 
chase  Plan,  and  a  comprehensive  major 
medical/health  program. 

Only  qualified  candidates  should  submit  a 
cover  letter  and  detailed  resume,  including 
salary  history  and  references  to: 
Advertising  &  Marketing  Director,  Sarasota 
Herald-Tribune,  801  S.Tamiami  Trail,  Sara¬ 
sota,  FL  34236. 

No  phone  calls,  please. 


VICE  PRESIDENT  MARKETING 
The  St.  Louis  Post-Dispatch,  the  leading 
provider  of  advertising,  news  and  information 
in  the  St.  Louis  region,  is  seeking  a 
creative,  visionary  leader  to  drive  the 
growth  of  advertising  and  circulation  market 
share,  build  brand  awareness  and  expand 
community  connections.  With  a  track  record 
of  innovative  success  and  leadership, 
the  new  VP  will  have  superb  skills  in 
problem  solving,  market  research  analysis 
and  interpersonal  communication.  The 
individual  will  be  a  resourceful  and  inclusive 
manager  and  have  a  passionate 
commitment  to  a  first-class,  diverse  and 
talented  staff. 

A  Master’s  degree  or  equivalent,  or  four  to 
ten  years  of  related  experience  will  enable 
this  leader  to  head  a  powerful  23-member 
team  of  marketing  and  newspaper  profes¬ 
sionals.  Resumes  to: 

General  Manager 
St.  Louis  Post-Dispatch 
900  N.  Tucker 
St.  Louis,  MO  63101 
Equal  Opportunity  Employer 
OR  send  your  resume  by  FAX: 

(314)  340-3005  Or  by  E-mail: 
pdhr@post-dispatch.com 


“The  thing  always  happens 
that  you  really  believe  in;  and 
the  belief  in  a  thing  makes  it 
happen.” 

-Frank  Lloyd  Wright 
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PHOTOGRAPHY 


PHOTOJOURNALIST  wanted  for  weekly  busi¬ 
ness  publication.  Newspaper  experience 
preferred.  Send  photo  samples  to 
hmartin@bizjournals.com  or  to  Heather  Mar¬ 
tin,  editor,  Dayton  Business  Journal,  137  N. 
Main  Street,  Suite  800,  Dayton,  OH  45402. 


PRESSROOM 


PRESS  OPERATOR 

Goss,  S.C.  press  operator  with  trimmer  ex¬ 
perience.  Sioux  Falls,  SD.  Fax  resume: 

(605)  335-6873  or  call:  (800)  843-6805 
Attn:  K.A.  Lesnar,  President 

PRESS  OPERATOR 

Opening  for  experienced  operator  who  is 
ready  for  growth  opportunity  including  su¬ 
pervision.  Award-winning  commercial  plant 
with  four  Harris  V-15  Presses.  Three  day, 
12-hour  shifts.  Air  conditioned.  401(k)  and 
more.  Call  Art  or  John  or  send  resume  to: 
P&P  Press,  6513  Galena  Road,  Peoria,  IL 
61614.  (309)  691-8511. 


PRESSROOM  MANAGER 
The  Saginaw  News,  Saginaw,  Ml  is  seeking 
a  Pressroom  Manager  with  doublewide  offset 
experience. 

The  successful  candidate  will  be 
responsible  for  the  operation  of  the  press¬ 
room,  managing  pressroom  budgets,  coor¬ 
dination  of  workflow  in  a  deadline  driven  en¬ 
vironment.  This  candidate  must  be  able  to 
control  waste  and  quality  on  a  multiple  pub¬ 
lication  production  schedule  as  well  as 
train,  coach  and  schedule  an  organized 
workforce.  He  or  she  must  also  be  effective 
at  managing  employees. 

Minimum  5  years  press  experience  with  at 
least  two  years  in  a  supervisory  position. 
Strong  organizational  abilities  are  desired 
as  well  as  interpersonal  and  motivational 
skills. 

Must  be  willing  to  work  flexible  hours  includ¬ 
ing  weekend,  holiday  and  evening  shifts.  Po¬ 
sition  includes  a  competitive  salary  and  a 
comprehensive  benefit  package.  Please 
send  resume  to: 

The  Saginaw  News 
Attn:  Production  Director 
203  S.  Washington  Avenue 
Saginaw,  Ml  48607-1283 

PRESSROOM  MANAGER 
Small  southwest  newspaper/commercial 
print  facility  is  seeking  a  Pressroom  Manager 
to  oversee  printing  operations.  The  right 
candidate  must  have  strong  people  and 
leadership  skills,  excellent  customer  service 
and  organizational  skills.  In  depth 
knowledge  of  printing  production  machinery 
essential,  with  emphasis  on  single  width 
presses.  The  position  offers  competitive 
salary  and  excellent  benefits  &  401K.  For¬ 
ward  resume  and  cover  letter  to: 

Box  2968,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Or  E-mail  with  Box  2968  in  subject  line: 
mmacmahon@editorandpublisher.com 


-HELP  WANTED- 


PRESSROOM 


PRODUCTION  -  PRESS  OPERATOR 
We  are  seeking  an  experienced  press  oper¬ 
ator,  whose  primary  responsibilities  will  be 
preparing  the  presses  for  operation,  main¬ 
taining  print  quality,  post-press  clean-up  and 
press  maintenance.  Candidate  should  be  a 
skilled  press  operator  with  prior  experience 
in  pressroom  operations  or  flexo  printing. 
Must  be  willing  to  work  night,  weekend  and 
holiday  shifts.  Excellent  pay  and  benefits.  In¬ 
terested  applicants  should  send  their  resume 
to  Human  Resources,  Akron  Beacon 
Journal,  44  E.  Exchange  Street,  Akron,  OH 
44328.  EOE 

PRODUCTION  MANAGER 
The  Northern  Virginia  Daily,  Virginia’s  most 
honored  small  daily  newspaper,  seeks  Pro¬ 
duction  Manager  to  lead  pre-press  and 
press  operations.  The  ideal  candidate  will 
have  extensive  experience  in  all  aspects  of 
a  daily  printing  operation,  including  managing 
staff  and  work  processes;  establishing 
and  maintaining  performance,  productivity 
and  quality  standards;  operating  and  main¬ 
taining  equipment;  ordering  materials.  Com¬ 
mercial  printing  experience  desired.  We 
have  8-unit,  Goss  Urbanite  press.  Independ¬ 
ently  owned,  15,000  circulation,  75  miles 
west  of  Washington,  D.C.,  in  beautiful  Shen¬ 
andoah  Valley.  Send  resume,  references 
and  salary  requirements  to:  E.  Smoot,  GM, 
P.O.  Box  69,  Strasburg,  VA.,  22657.  FAX 
(540)  465-5137.  E-mail: 

esmoot@nvdaily.com 


PRODUCTION/TECH 

IT/PRODUCTION  DIRECTOR  for  The  Santa 
Fe  New  Mexican.  Candidate  will  need  to 
know  systems,  pre-press,  press,  mailroom 
and  commercial  work.  Family-owned  and 
operated,  circulation  25,128/  27,135  Sun¬ 
day  ABC.  Help  plan,  build  new  production 
facility,  take  us  to  full  pagination,  computer 
to  plate  while  still  providing  excellent  color 
and  preproduction  work  on  our  9  unit  Goss 
urbanite.  Live  in  capital  city,  cultural  center, 
skiing  and  good  climate.  Send  resume  to: 

Ty  Ransdell,  General  Manager 
Transdell@sfnewmexican.com 


PRODUCTION/TECH 

DIRECTOR  OF  PRODUCT  MANAGEMENT 
Established  software  company,  within  excess 
of  2,800  customers,  seeks  a  Director 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing 
software  products.  The  ideal  candidate  will 
have  extensive  experience  in  content  man¬ 
agement  and  workflows  for  traditional  print 
I  and  online  publishing.  Experience  with  both 
Mac  and  Wintel  operating  environments  a 
plus.  This  position  reports  to  the  President 
of  the  company.  Send  cover  letter  and 
resume  via  E-mail  to: 

AnnDodds2002@aol.com 
or  call  (877)  298-0227  for  more  information 


—  CLASSIFIED  ADVERTISERS  — 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  wGbsite 

- WWW. editorandpublisher.com  — — — — 
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PRODUCTION/TECH 

PRODUCTION  DIRECTOR:  California’s 
fastest  growing  newspaper.  The  Tribune,  a 
45,000  Knight  Ridder  daily,  is  seeking 
someone  to  lead  our  60  person  production 
department.  This  position  reports  directly 
to  the  publisher  and  is  responsible  for 
pre-press,  press  and  packaging  as  well  as 
our  commercial  print  business.  Qualified  ap¬ 
plicants  should  have  five  or  more  years  of 
progressive  newspaper  production  experi¬ 
ence,  including  supervisory  experience. 
They  should  possess  excellent  written  and 
verbal  communication  skills  and  the  ability 
to  recruit,  train,  evaluate  and  develop  staff. 
Must  have  demonstrated  proficiency  in 
meeting  production  goals  (on-time,  quality 
and  waste),  budget  preparation  and 
workflow  coordination.  Environmental 
Health  and  Safety  experience  a  plus.  We 
are  on  the  cusp  of  a  major  mailroom  upgrade 
involving  the  acquisition  and  installation  of  a 
new  inserting  machine.  The  Production  Direc¬ 
tor  will  lead  and  manage  this 
project.  Bachelors  degree  highly  desirable. 
We  are  interested  in  hearing  from  candidates 
who  crave  leadership  experiences 
and  opportunities  to  learn.  San  Luis  Obispo 
is  a  terrific  environment  in  which  to  live  and 
work.  We  offer  competitive  compensation 
and  excellent  benefits.  Send  resume,  cover 
letter  and  salary  requirements  to:  The  Trib¬ 
une,  Devon  Goetz,  P.  0.  Box  112,  San  Luis 
Obispo,  CA  93406-0112.  FAX:  (805) 
781-7966.  dgoetz@thetribunenews.com 


-POSITIONS  WANTED- 


_ CIRCULATION _ 

CIRCULATOR:  Experienced,  mature  profes-  i 
sional  seeks  short  or  long  term  opportunity  ! 
in  New  York.  Phone/Fax  (631)  588-2735  | 

_ EDITORIAL _ 

j  EDITOR/REPORTER  with  12  years  experience 
I  seeks  news  spot  in  Western  U.S. 
i  (619)248-1209 


EDITOR  &  PUBLISHER 
CLASSIEIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 
ALL  CATEGORIES 
Red  display  ads:  $61 .00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For 
both  line  and  display  ads,  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion;  counts  as  two  lines  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed.  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads;  we  are  not  respon¬ 
sible  for  the  recovery  of  samples. 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 


CLASSIFIED  HDUERTISERS 
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{ continued  from  page  12}  Granada 

Hills  man  who  found  his  lost  pet  after  two 
years.  The  Times'  only  Valley  stories,  on 
crossing-guard  safety  and  a  drug  sw'eep, 
ran  on  pages  B-2  and  B-3.  “The  Times  still 
sees  itself  more  as  a  regional  resource,” 
says  Martin  Saiz,  director  of  the  Center  for 
Southern  California  Studies  at  California 
State  University,  Northridge. 

Valley  pearls 
Valley  secession  has  simmered  for 
decades.  It  turned  hot  in  recent  years  partly 
because  of  a  special  report  the  Daily  News 
ran  in  1996  titled,  “Does  the  Valley  Get  Its 
Fair  Share?”  The  six-page  package  provided 
statistics  on  everything  from  street  main¬ 
tenance  to  library  branches  to  parking 
spaces,  arguing  that  the  Valley’s  1.3  million 
residents  received  fewer  services  per  capita 
than  the  city’s  remaining  2.4  million 
people,  while  paying 
more  in  taxes  and  fees. 


“We  lire  not 
lo  cede  our  posilion 
in  the  Valley”  in  the 
event  ofseee.s.sion. 

JOHN  PUERNER 

l■l)lll.l.sll^.li,  l.ns  Aychi.iis  'I)mi:s 


Although  the  pap)er  steered  clear  of 
outright  secession  endorsement,  then  as 
now,  the  report  marked  the  beginning  of  a 
campaign  to  inform  readers  of  how  seces¬ 
sion  might  make  life  better.  “We  saw  that 
the  Valley  was  not  getting  its  fair  share,  and 
we  are  covering  it,”  says  David  Butler,  Daily 
News  editor  for  the  past  five  years.  While  it 
has  only  one  full-time  reporter  assigned 
exclusively  to  secession,  Butler  says  several 
general-assignment  reporters  also  cover  it. 

The  Times  belatedly  created  a  five- 
person  secession  team  in  May  to  report 
solely  on  the  pending  vote.  Editors  admit 
the  paper  did  not  make  the  issue  a  priority 
until  recently,  but  claim  the  coverage  is  as 
complete  as  possible  now. 

Along  with  increased  coverage  has 
come  increased  scrutiny  of  how  the  two 
newspapers  are  reporting  the  issue  and 
charges  that  each  has  let  their  opposing 
biases  get  in  the  way.  “Virtually  any  ill  in 
Los  Angeles  has  been  jumped  on  as  a 
reason  for  secession  in  the  Daily  News” 
says  Zev  Yaroslavsky,  a  member  of  the  Los 
Angeles  County  Board  of  Supervisors  and 
the  Local  Agency  Formation  Commission, 
which  placed  the  secession  measure  on 
the  ballot.  “The  Times,  meanwhile,  has 


!  been  the  yin  to  the  Daily  News'  yang,  ! 

I  pointing  out  any  problems  with  secession.”  j 
j  Financial  contributions  to  each  side  of 
!  the  issue  have  brought  criticism  as  well.  ; 
i  Those  include  a  1998  donation  of  $60,000  | 

j  to  Valley  Voters  Organized  Toward 
Empowerment  (V alley  VOTE)  by  the 
!  DaiZj/ IVete^s  and  a  $40,000  membership  fee  j 
i  paid  by  the  Times  Mirror  Co.  (the  Times'  ; 
former  owner)  to  the  Los  Angeles  Business 
Advisors,  an  anti-secession  group  of 
I  powerful  downtown  corporations.  ' 

!  Along  with  the  Valley  secession  story,  the  | 

papers  have  had  to  cover  another  secession 
campaign,  this  one  by  Hollywood,  which 
also  will  be  put  to  a  vote  in  November, 
i  Anti-secession  forces,  in  turn,  propose  to 
;  separate  Los  Angeles  into  boroughs. 

Both  papers  are  quick  to  defend  coverage 
and  blast  bias  claims,  yet  still  cling  to 
pro-  and  anti-secession  arguments.  “The 
Times  position  has  been  that  [Los  Angeles] 

I  should  stay  one  city,”  says  Leo  Wolinsky, 

Times  deputy  managing  | 

editor.  “The  editorial  page 
has  followed  that,  but  I  don’t 
think  it  has  worked  its  way 
into  the  newsroom.” 

The  debate  over  coverage 
reached  a  high  point  in  late 
May  when  Times  media  writer  i 
David  Shaw  took  on  the  issue 
in  a  scathing,  two-part  series 
that  found  both  negatives  and  positives  in 
the  papers’  coverage,  and  pointed  out  how 
each  paper  would  likely  gain  through  the 
different  outcomes.  The  sei’ies  prompted  a 
war  of  words  between  William  Dean 
Singleton,  vice  chairman  and  CEO  of  News- 
parent  MediaNews  Group  Inc.,  and  John 
C^uToll,  editor  of  the  Times.  After  Singleton 
called  Shaw’s  reporting  “typical  hack  jour¬ 
nalism,”  Carroll  (in  Ei^P)  said  Singleton 
“knows  nothing  about  us,”  and  called  his  i 
claim  that  the  News  would  drive  the  Times  \ 
out  of  the  Valley  as  “wishful  thinking.”  j 

! 

How  green  is  thy  turf?  \ 

j  More  important,  perhaps,  than  the 
:  coverage  of  the  secession  issue  is  how  each 
would  cover  the  new  Valley  municipality  if 
i  the  ballot  measure  is  approved.  Logic 
would  dictate  that  both  papers,  if  they  want 
to  compete  heatedly  in  the  Valley,  would  ! 

pour  more  resources  into  the  area.  The  i 
Times  leads  in  Valley  weekday  circulation, 
with  151,190  to  the  Daily  News'  127,085,  j 

i  according  to  the  Audit  Bureau  of  I 

i  Circulations’  December  2001  audit  report,  i 
I  “There  would  have  to  be  a  substantial 
I  expenditure  of  money  for  both  staffing  and  [ 
news  hole,”  says  Daily  News  Editor  Butler,  j 
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Times  Publisher  John  Puemer  vows  to  step 
up  coverage  if  a  new  city  is  created,  but 
offers  few  specifics.  “We  are  not  going  to 
cede  our  position  in  the  Valley,”  he  tells 
Ei^P.  “It’s  hard  to  say  now,  but  we  have  an 
idea  as  to  how  we  can  cover  the  Valley  if  the 
government  changes.” 

Despite  the  Times'  circulation  lead  in  the 
Valley,  some  observers,  both  inside  and 
outside  the  paper,  say  the  Times  has  already 
shed  resources  there.  As  part  of  a  local-sec¬ 
tion  makeover  last  year,  the  paper  reduced 
Valley  staffing  and  outwardly  proclaimed  it 
would  focus  more  on  regional  and  state 
issues  in  the  “B”  section.  “The  Valley  opera¬ 
tion  is  a  shadow  of  its  former  self,”  says  one 
Times  editor  who  requests  anonymity. 

In  addition,  the  paper’s  four  zoned  local 
sections  —  which  had  been  labeled  for  each 
area  (“Metro,”  “Valley,”  “Orange  County,” 
and  “Ventura  County”)  —  took  the  same 
“California”  section  name  under  the 
makeover,  while  remaining  zoned.  “We 
wanted  to  reposition  the  first  part  of  the 
paper  to  allow  more  comprehensive 
coverage  of  big  issues  facing  the  region 
and  the  state,”  Puemer  explains. 

Another  question  is  how  secession  would 
affect  each  paper’s  coverage  of  its  rival’s 
turf.  Although  the  Daily  News  concentrates 
on  Valley  needs,  it  is  required  to  cover  Los 
Angeles  city  government  now  because  the 
Valley  is  part  of  the  city.  If  a  new  govern¬ 
ment  takes  over,  an  argument  for  less  Los 
Angeles  reporting  would  make  sense. 

But,  while  the  Valley  would  be  serv'ed 
by  a  separate  city  government  following 
secession,  it  would  remain  under  the  Los 
Angeles  Unified  School  District,  the  Los 
Angeles  Water  District,  and  numerous 
other  public-service  agencies,  all  of  which 
would  require  attention.  “I  don’t  see  any 
reduction  in  coverage  there,”  Butler  sa3's. 

For  the  Times,  the  answer  is  not  as 
simple.  Tlie  paper  will  have  to  decide  if  it’s 
worth  expanding  coverage  in  the  Valley  to 
battle  tbe  Daily  News,  while  maintaining  its 
core  areas  in  downtown  Los  Angeles  and 
other  suburbs.  Says  Cynthia  Z.  Rawitch, 
chair  of  the  journalism  department  at  Cali¬ 
fornia  State  University,  Northridge:  “The 
Times  no  longer  has  a  vision  of  the  Valley. 
The  Valley  is  no  longer  their  battleground.” 

The  ’war  between  the  stats 

But  a  battle  could  very  well  ensue, 
especially  if  a  new  city  government  were  to 
provide  the  opportunity  for  new  readers, 
advertisers,  and  marketing  opportunities. 
Still,  observers’  views  are  mixed  over  wbat 
kind  of  windfall  either  paper  could  receive 
on  the  business  side  through  secession. 


Surprisingly,  Daily  News  executives  main¬ 
tain  that  little,  if  any,  new"  revenue  from 
either  advertising  or  circulation  is  likely. 

“Advertisers  don’t  look  at  government 
borders  —  they  look  at  customers  they 
serve,”  says  Daily  News  Publisher  John 
Schueler,  who  also  downplays  talk  of  a 
major  circulation  boom.  “I  don’t  see  a  huge 
swing  in  that.”  But  Schueler  admits  that 
being  the  hometown  paper  in  the  sixth- 
largest  city  in  America  will  give  the  Daily 
News  more  national  stature.  “It  does  put  the 
Daily  News  in  a  spotlight,”  he  adds.  The 
Times'  Puemer  agrees  that  secession  would 
have  little  effect  on  business-side  efforts, 
but  says  the  paper  would  look  at  any  and  all 
marketing  opportunities  carefully. 

Of  the  278,275  Valley 
readers  who  take  either 


If  the  Valley  splits 
away,  it  would 
“put  the  ‘Daily  News’ 
in  a  spotlight.” 

JOHN  SCHUELER 

PUBLISHER,  L.A.  Daily  News 


the  Daily  News  or  the  Times,  only  31,009 
subscribe  to  both,  according  to  Times 
statistics.  (The  Daily  News  declined  to  pro¬ 
vide  a  breakdown  of  its  Valley  readership.) 
IxKal  experts  say  that  duplicate  circulation 
could  very  well  be  affected  by  secession.  “A 
lot  more  people  would  make  a  choice,”  says 
Saiz  of  the  Center  for  Southern  California 
Studies.  “Some  would  add  the  Daily  News, 
and  some  might  not  want  to  pay  for  both.” 
Supervisor  Yaroslavsky  says  Times  readers 
likely  would  not  drop  the  paper,  but  could 
pick  up  the  Daily  News  as  a  second  read. 
‘The  Daily  News  would  have  more 
influence  over  the  new  city  government,” 
Yaroslavsky  says. 

The  area’s  continued  population  growth 
also  plays  into  the  readership  picture.  Los 
Angeles  and  Los  Angeles  County  both 
continue  to  see  sharp  growth,  with  the  city’s 
population  rising  to  3,694,820  in  2000 
from  3,485,398  in  1990,  and  the  county’s 
population  jumping  to  9,519,338  in  2000 
from  8,863,164  in  1990.  With  each  paper’s 
Valley  penetration  hovering  around  25%, 
there  is  plenty  of  room  for  more  readers. 

“We  will  probably  develop  something  to 
capitalize  on  it,”  says  Jack  Klunder,  vice 
president  of  circulation  for  the  Los  Angeles 
Newspaper  Group,  including  the  Daily 
Neivs  and  seven  other  MediaNews  dailies. 
“But  I  would  be  surprised  if  there  are  large 
numbers  [of  readers]  affected  by  it.” 


Commanding  views 

Even  if  the  Daily  News  or  Times  sharply 
increase  circulation  in  the  Valley,  none  of 
it  will  matter  unless  advertising  follows, 
a  possibility  over  which  many  local 
experts  still  differ. 

“We  don’t  really  think  that  will  change,” 
says  Ron  Reiter,  general  manager  of 
Mendelsohn/Zien  Advertising  of  Los 
Angeles.  “It’s  not  going  to  make  any 
difference  because  the  Daily  News  will 
continue  to  be  viewed  as  a  suburban  paper 
and  the  L.A.  Times  will  be  perceived  as  the 
major  metropolitan  paper.” 

Puemer  says  a  significant  amount  of 
the  Times  advertising  is  national,  while 
the  Daily  News  has  more  retail  advertising 
from  Valley  businesses.  In  their  head-to- 
head  marketplace  competition  overall,  the 
Times  gets  about  77%  of  the 
mn-of-press  placements  and 
the  Daily  News  receives 
about  23%,  according  to 
Competitive  Media  Reporting. 

‘"Daily  News  advertisers 
and  circulation  will  increase 
because  people  will  want  to 
know  more  about  what  is 
going  on  in  the  new  city,” 
says  Fleming  of  the  Economic  Alliance 
of  the  San  Fernando  Valley.  “National 
advertising  will  depend  on  how  those 
advertisers  view  tbp  region.” 

Another  potential  source  of  revenue 
would  be  the  legal  notices  and  public 
notices  that  an  autonomous  Valley  would 
generate.  Right  now,  the  Daily  News 
receives  about  $750,000  annually  in  legal 
notices,  according  to  Schueler.  Times 
spokeswoman  Martha  Goldstein  declines  to 
reveal  her  paper’s  public-notices  income. 
Local  experts  estimate  that  a  new  Valley 
city  could  provide  between  $500,000  and 
$750,000  in  public-notice  advertising, 
especially  in  the  first  few  years  when  so 
many  organizational  approvals  and  public 
meetings  are  needed. 

“It  would  be  substantial,”  consultant  Len 
Wood  says.  “The  location  and  convenience 
of  the  Daily  News  in  the  Valley  would 
provide  a  strong  argument  for  making 
the  Daily  News  the  official  paper.” 

In  the  end,  neither  paper  will  escape 
being  forever  affected  by  secession  if  it 
goes  through.  For  the  Times'  Puemer,  the 
approach  is  methodical.  “There  is  some  risk 
and  some  opportunity,”  he  tells  Ei^P.  ‘We 
will  tiy  to  minimize  the  risk  and  capitalize 
on  the  opportunity.”  Says  his  counterpart, 
Schueler  of  the  Daily  News,  “It  is  very 
exciting,  and  I  think  newspapers  rally  at 
this  kind  of  stuff.”  11 
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{continued from  page  3}  family’sThe 

Spokesman-Review,  which  is  perhaps  why 
Betsy  Cowles’ letter  does  not  challenge  any 
of  them.  She  suggests  the  editorial  somehow 
took  a  negative  view  of  the  River  Park 
Square  mall,  when,  in  fact,  it  took  no 
position  at  all  on  the  project  —  or  its  critics. 
This  is  a  local  controversy  that  should  be 
settled  locally  by  a  free  and  vigorous  public 
dialogue.  The  editorial  simply  states  that 
everybody  should  be  able  to  say  his  or  her 
piece  publicly  without fear  of  being  sued  or 
facing  a  subpoena  with  onerous  demands. 
In  the  editorial,  we  saluted  the  Cowles 
family’s  century-long  commitment  to free 
speech  and  a  free  press.  The  attempts  by 
their  family  real-estate  business  to  silence 
and  intimidate  its  critics  and  the  heal 
alternative  weekly  newspaper  are  a 
betrayal  of  that  proud  legacy. 

60  AHEAD,  RUIN  OUR  OAY 

1HOPE  PRAISE  FROM  A  TRADE- 

association  type  doesn’t  ruin  your 
day,  but  I  thought  your  adult- 
j  advertising  story  was  very  well  done 

[“Pleasure  doing  business,”  July  15,  p.  11]. 
I  liked  the  fact  that  you  didn’t  try  to  force 
it  into  any  kind  of  overarching  theme. 

RICHARD  KARPEL 
EXECUTIVE  DIRECTOR 
Association  of  Alternative  Newsweeklies 
Washington 

SEX  SALES  ACROSS  THE  POHD 

I’M  WRITING  TO  CONGRATULATE  YOU 
on  your  article,  “Pleasure  doing 
business.”  It  handled  a  complex  issue 
that  affects  many  editors  in  a  clear  and 
helpful  manner.  You  might  be  interested 
to  know  that  the  problems  faced  by 
editors  in  the  United  States  are  shared 
over  here  in  the  United  Kingdom  as  well. 

I  was  editor  of  an  18,000-distribution 
free  weekly  in  the  Oxford  area,  aimed  at 
the  21-to-35-year-old  graduate  demo¬ 
graphic.  The  longest-running  argument 
amongst  our  advertising  staff  was  over  the 
local  adult  store  and  whether  we  should 
accept  its  advertising.  While  adverts  for 
chat  lines  and  sexual  services  (more 
covertly  known  as  escort  and  massage 
services  in  the  classifieds)  are  fairly 
commonplace  in  U.K.  dailies  and 
weeklies,  adverts  for  sex  shops  are  more 
of  an  unusual  occurrence.  They  require 
local-council  licenses  to  operate  and 
Home  Office  approval  to  carry  explicit 
material.  They  are  still  a  rarity  (Leeds, 


Britain’s  fourth  biggest  city,  actually  has 
none),  but  Oxford,  with  a  population  of 
only  around  150,000,  had  two.  Both  were 
looking  to  advertise,  and  both  had 
already  been  turned  down  by  the  two 
established  local  dailies. 

As  a  startup,  we  were  seen  by  both  as  a 
potential  new  outlet,  and  they  separately 
approached  different  reps.  One  sales  rep 
used  the  company’s  standard  brush-off 
approach  for  an  advertiser  that  was  felt  to 
be  unsuitable.  There  was  a  fake  rate  card 
that  gave  horribly  high  rates  and  six- 
month  minimum  block  purchasing: 
Normally,  this  was  reserved  for  obvious 
defaulters,  but  the  rep  made  the  call  that 
this  was  not  the  kind  of  material  that  the 
ad  space  should  contain.  The  other  rep 
showed  the  other  shop  our  standard  rate 
card,  and  it  was  quite  happy  to  sign  up 
pretty  much  on  the  spot  for  an  indefinite 
period  —  it  didn’t  even  want  to  negotiate 
a  block-booking  discount. 

This  led  to  a  heated,  long-running, 
tripartite  debate  over  who  could  and 
couldn’t  be  considered  for  advertising. 
One  faction  looked  at  our  quite- 
unbalanced  balance  sheet  and  saw  it  as  a 
way  to  claw  slightly  closer  to  the  black. 

As  editor,  I  was  seen  as  an  honest 
arbitrator  of  sucb  issues,  whenever  they 
divided  the  sales  team  in  a  way  that  could 
affect  perception  of  the  publication.  How¬ 
ever,  I  appreciated  that  this  was  a  thorny 
one  that  could  and  would  affect  our  three 
sibling  publications  and  so  attempted  to 
stay  as  far  away  from  this  as  possible, 
passing  it  up  the  line  to  the  directors 
instead.  Finally,  a  companywide  policy 
was  adopted:  No  advertising  would  be  ac¬ 
cepted  from  sexually  oriented  businesses. 

It  was  commented  on  at  the  time  that 
there’s  a  heavy  irony  about  the  surfeit  of 
sex  in  advertising  and  the  lack  of  adverts 
for  sexual  services  —  this  incident  came 
at  a  point  when  a  national  billboard- 
advertising  campaign  for  a  major-brand 
perfume  featured  a  completely  naked 
model  with  exposed  breasts.  Pretty  much 
across  the  board  in  U.K.  advertising, 
nudity  (generally  female)  is  common 
currency,  although  usually  partially 
obscured  or  fogged.  It  is,  in  my 
experience,  much  more  prevalent  than 
in  U.S.  publications,  although  U.S. 
newspapers  are  generally  ahead  in  the 
volume  of  chat-line  ads. 


HELPEUL  HINTS  FOR  OUEAHD  ALL 

You  REPORT  THAT  ChRIS  MuLDROW, 
Web  editor  for  The  Free  Lance- 
Star  in  Fredericksburg,  Va.,  is 
i  offended  that  Nelson  Hernandez  of  The 
j  Washington  Post  posted  a  message  on 
i  The  Free  Lance-Star  Web  site  seeking 
I  sources  [“O,  what  a  tangled  Web  we 
j  weave,”  July  15,  p.  8].  Mr.  Muldrow 
j  was  quoted  as  saying,  “I  think  it’s  quite 
I  unprofessional  for  you  to  be  using  our 
I  boards  to  fish  for  sources.” 
j  Bravo  to  Mr.  Hernandez  for  his 
i  initiative.  A  razzberry  to  the  owners  of 
j  The  Free  Lance-Star  for  being  so  lax 
j  about  competition  that  they  let  the 
i  big  guys  use  their  own  property  against 
!  themselves. 

j  Here’s  a  hint  for  Mr.  Muldrow:  Quit 
complaining  and  immediately  remove 
j  Mr.  Hernandez’s  post.  It  is,  after  all, 
your  newspaper’s  Web  site.  And  hope 
that  everyone  forgets  that  you  once  let 
i  the  competition  use  your  newspaper’s 
site  against  itself. 

On  the  ethics  front,  maybe  E^P 
could  focus  its  reporting  resources  on 
significant  issues. 

DAVID  CAY  JOHNSTON 

Address  Withheld  by  Request 

IT'S  MONEY  THAT  MATTERS 

The  “Monster  in  a  box”  story 
about  Wal-Mart  Stores  Inc.  and 
its  relationship  with  newspapers 
was  not  news  to  some  of  us  [May  27, 
p.  8].  To  say  that  it  has  been  challenging 
just  to  create  a  dialogue  with  Wal-Mart 
is  an  understatement. 

One  newspaper  responded  with  a 
letter  imploring  cur  industry  to  stop 
I  whining  and  find  out  why  Wal-Mart  has 
j  been  so  successful  without  the  benefit  of 
newspapers.  Well,  the  reality  is  that 
Wal-Mart’s  success  was  not  built 
primarily  on  media  exposure,  but  on 
low  pricing.  Advertising  becomes  less 
important  to  a  company  such  as 
!  Wal-Mart  as  it  moves  ahead  to  open 
j  more  stores,  creating  a  price  arena  in 
I  which  small  business  cannot  compete, 
j  The  primary  goal  shouldn’t  be  how  to 
j  capture  Wal-Mart’s  business,  but  how  we 
I  can  partner  with  small  businesses  that 
j  may  not  survive  because  of  it. 


RICHARD  WHITTAKER 

CREATOR 
“The  Curmudgeon”  E-zine 
York,  England 


JOEL  JENKINS 

MARKETING  DIRECTOR 
Community  Newspapers  Inc. 

Athens,  Ga. 
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‘Energy  efficiency’  the  watchwords  for  dealing  with  deregulation 

BY  JIM  ROSENBERG 

ORLANDO,  FLA, 

Enron  Corp.  may  have  been  blamed  for  the 
money  —  some  would  say  the  mess  —  it  made  in 
California,  but  the  energy  giant  stood  to  save  much  of 
the  cost  of  keeping  its  headquarters  in  Houston. 

“Texas  got  it  right,”  Walter  Moore  said  at  Nexpo  2002 
here  last  month.  Unlike  other  states,  where  utilities  and  their  regula¬ 
tors  “politically  negotiated”  maximum  rates  “just  low  enough”  to 
allow  them  to  claim  deregulation  without  fostering  competition, 
Texas  set  standard  rates  high  enough,  and  had  enough  capacity,  to 


create  a  competitive  market  at  the  outset 
of  deregulation  on  Jan.  1. 

Moore  is  president  of  Affiliated  Power 
Purchasers  International  LLC  (APPI),  the 
Salisbury,  Md.,  consultant  retained  by  the 
Newspaper  Association  of  America  (NAA) 
to  help  members  get  the  best  electricity  and 
natural-gas  rates  by  shopping  for  prices 
and  negotiating  based  on  participating 
members’  aggregated  demand.  It  also  aids 
in  reducing  peak-period  consumption  and 
offers  analyses,  advice,  and  risk-manage¬ 
ment  tools.  APPI  works  with  104  trade 
associations  in  “104  industries  that  all  use 
electricity  differently,”  Moore  said. 

After  Moore  summarized  the  pains  of  a 
lO-year  phased  deregulation  of  a  $250- 
billion-plus  industry,  another  NAA  consult¬ 
ant,  Craig  DiLouie,  principal  at  New  York- 
based  Zing  Communications,  quantified 
that  pain,  citing  Northeastern  states’  energy 
costs  rising  5%  to  15%  and  California’s 
soaring  65%,  accompanied  by  blackouts. 

Of  the  price  of  energy,  only  the  part  paid 
for  generation,  not  delivery,  is  deregulated. 
“Your  local  utility  remains  regulated,” 
Moore  said.  “We’re  only  looking  at  how  to 
negotiate  the  energy  part  of  that  bill.”  As 
the  two  functions  are  separated,  dereg¬ 
ulated  generators  are  denied  regulated 


deliverers’  customer 
information,  making 
all  competitors  equal 
in  starting  from 
scratch. 

Moore  recom¬ 
mended  that 
newspapers  analyze 
electricity  use  of 
their  operations  and 
1  leverage  efficiencies 
for  better  bids, 
perhaps  locking  in 
rates.  But  with  prices  generally  offered  for 
only  48  hours,  he  warned  of  a  need  for  very 
fast  decision-making  —  requiring  that 
information  be  available  at  all  times. 

As  it  already  has  in  New  York,  the  lower 
maximum  rate  set  when  deregulation 
begins  “eventually ...  is  going  to  disappear,” 
he  said.  When  it  does,  newspapers  will 
want  to  exploit  opportunities  in  the  market. 

DiLouie  —  who  has  prepared  an  energy- 
management  report  for  newspapers,  which, 
like  hospitals,  as  well  as  police  and  fire 
units,  are  priority  customers  in  the  event  of 
power  shortages  —  said,  “Information  is  the 
first  step  to  winning  in  a  deregulated 
environment.”  He  called  efficiency,  not 
conservation,  part  of  the  new  thinking 


about  reliable  energy  supplies.  It  requires 
measuring  and  monitoring  power  use, 
keeping  records,  regular  audits  to  develop 
energy-use  profiles,  and  adopting  sub¬ 
metering  and  energy-management  systems 
for  single  processes  or  global  operations. 

Information  can  be  used  to  negotiate  low 
rates,  set  budgets,  find  savings  opportuni¬ 
ties,  and  justify  investments  —  ranging 
from  programmable  lighting  to  reflective 
roofing  for  an  existing  building. 

In  between,  “extraordinary”  savings  can 
accrue  from  an  adjustable-speed  motor 
matching  an  application’s  need  at  a  given 
time.  It  might  power  a  pump  according  to 
changing  flow/pressure  requirements 
rather  than  continuously  at  top  speed  with 
a  valve  controlling  downstream  delivery, 
which  DiLouie  likened  to  “driving  with  one 
foot  on  the  gas  and  the  other  on  the  brake.” 

Already,  DiLouie  said,  “more  than  40% 

I  of  newspapers  are  planning  a  capital  proj¬ 
ect  to  improve  energy  efficiency.”  Energy¬ 
conscious  Cox  Enterprises  Inc.’s  flagship. 
The  Atlanta  Journal-Constitution,  “cut 
their  energy  costs  in  halff  solely  through 
lighting  and  HVAC  improvements,  he  said. 

I  Energy-management  options,  he  said, 
j  can  produce  returns  on  investment  that 
I  clear  a  typical  corporate  hurdle  of  33%. 

Initial  costs 
ideally  are  paid 
back  in  three 
years,  with  savings 
thereafter  falling 
to  the  bottom 
line.  Alternatively, 
a  newspaper 
may  hire  an 
energy  service 
company  for  an 
entire  retrofit, 
savings  from 
which  go  to  the  service  company  until  the 
cost  of  the  project  is  paid,  after  which  they 
are  split  with  the  paper. 

DiLouie  predicts  “deregulation  over  time 
is  going  to  work  itself  out.”  But  while  the 
country  adds  capacity  and  improves  its 
grid,  another  route  to  savings  is  on-site 
power  generation.  With  backup  generators 
upgraded  for  regular  use,  “peak-shaving” 
can  trim  costs  by  generating  electricity 
during  high-demand  periods.  And  in 
“peak-sharing,”  utilities  offer  incentives  to 
users  that  supply  their  own  power. 

The  U.S.  Department  of  Energy  forecasts 
that  on-site  generation,  which  can  include 
cogeneration  capabilities,  will  jump  about 
56%  over  the  next  20  years.  11 


Energy  in  newspapering,  from  A  to  Z:  APPI’s 
Walter  Moore  (left)  and  Zing's  Craig  DiLouie 
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advice  is  geared  mainly  to  readers  under 
30,  now  has  more  than  180  subscribers. 
Wyson  added  that  the  column  just  moved 
to  three  times  a  week  from  two. 

“Help  Me  Harlan”  writer  Harlan  Cohen 
signed  nine  new  clients,  bringing  his  total 
to  more  than  75,  including  college  papers. 
Cohen,  who  has  been  writing  his  twice- 
weekly  column  for  eight  years  and  brings  a 
male  perspective  to  a  mostly  female  advice 
field,  has  a  tougher  sales  road  because  of 
being  self-syndicated. 

Another  advice  column,  Harriette  Cole’s 
“Sense  and  Sensitivity,”  starts  July  29.  The 
thrice-weekly  feature,  which  has  run  in 
the  New  York  Daily  News  since  last  year, 
was  going  to  enter  syndication  this  fall. 
Landers’  death  led  United  Media  to  move 
up  the  launch,  said  Vice  President  and 
General  Manager  Lisa  Klem  Wilson,  so 
sales  are  just  starting.  Three  papers  signed 
“Sense”  as  of  last  week, 
and  a  number  were 
testing  it  —  as  they 
were  doing  with  other 
advice  columns. 

Cole  is  a  former 
Essence  magazine 
editor  and 
,  author  of 

^  best-selling 

[^•v.  V  >  books, 

W  which 
include 
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k  the  Broom: 
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^  W  American 
M  Wedding 
Planner. 
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More  than  800  of  her  1,200  clients  opt  for  Creators  columns, 
100-plus  sign  ‘Dear  Abby,'  and  a  number  buy  other  features 

BY  DAVE  ASTOR 

By  the  TIME  Ann  Landers’  last  column  ran 
Saturday,  at  least  75%  of  her  1,200  newspapers  had 
made  replacement  decisions. 

More  than  800  papers  bought  Creators  Syndicate 
advice  columns,  according  to  Creators 
President  Richard  Newcombe,  whose  firm  distrib- 
uted  Landers.  More  than  100  signed  “Dear  Abby,” 
said  Universal  Press  Syndicate  Director  of  Commu-  hL 
nications  Kathie  Kerr,  raising  the  list  to  a  huge 
1,300-plus  papers.  Other  advice  columnists  benefited,  jL 

daughter  Margo 
Howard.  Newcombe 
said  there  was 
initially  a  lot  of 
editor  interest  in 
the  package’s  third 
element  —  a  weekly 
best-of-Landers  column 
—  but  many  papers  decided 
rerunning  older  columns  wasn’t  the 
best  way  to  attract  younger  readers.  ^ 

Newcombe  added  that,  as  of  Sunday, 
each  element  of  the  three-in-one  package 
started  being  offered  for  individual  sale. 

Kerr  said  Universal  is  “very  pleased” 
with  the  100-plus  increase.  “We  think  it 
indicates  that  editors  are  very  comfortable 
filling  the  Ann  Landers  space  with  ‘Dear 
Abby,’”  she  said. 

Speaking  of  “Dear  Abby,”  Universal 
announced  that  a  new  tagline  on  the 
column  says  Jeanne  Phillips  is  now  sole 
author.  Her  mother,  84-year-old  Pauline 
Phillips,  founded  the  column  in  1956. 

Hax  has  actually  gained  about  70  clients 
since  mid-June,  noted  Wyson,  who  said 
45  Gannett  Co.  Inc.  papers  coincidentally 
joined  the  list  around  the  time  of  Landers’ 
June  22  death  at  age  83.  Hax,  whose 


M-manTomToles 

For  an  interview  with 
Tom  Toles  about  replacing 
Herblock,  see  “Syndicate 
World"  at  http://www 
.editorandpublisher.com. 
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Getting  It  Right 


Teaching  all  students  how  the  press  works  —  and  how  it  should 


I  NEITHER  ATTENDED  A  J-SCHOOL  NOR  HAVE  TAKEN  ANY 

courses  in  journalism,  a  point  I  make  to  students  majoring 
in  other  areas  who  want  to  become  reporters.  As  cops  say,  I 
learned  on  the  job.  But  there  is  one  course  I  wish  I  had 
taken,  and  would  like  to  now.  At  Southern  Connecticut 
State  University  (SCSU)  in  New  Haven,  an  all-university  first-year 
course,  which  meets  the  school’s  requirement  in  communications,  is 
listed  as  “Journalism  101  —  The  Media:  Freedom  &  Power.” 

The  course  is  open  to  all  students  and  often  oversubscribed  —  more 
than  80%  of  journalism  majors  take  it  before  beginning  their  three- 

year  track  in  the  subject.  I  have  not  seen  I  news  events  and  the  way  various  media 
anything  like  the  challenging  scope  of  this  portray  them.” 


course  anywhere,  not  only  as  a  way  to 
train  people  going  into  this  business  but 
also  as  a  way  to  create  regular,  informed 
readers  in  other  fields. 

Department  Chairman  Jerry 
Dunklee  developed  the  course 
—  and  guided  it  through  the 
inevitable  bureaucratic  maze 
in  universities  —  because,  he 
said,  “As  a  former  talk-show 
host,  I  had  noted,  both  on  the 
air  and  when  I  did  community 
speeches,  that  the  average 
member  of  the  public  knew 
little  about  the  Constitution  or 
the  role  of  the  press  in  our  form 
of  government.  The  level  of  ignorance  was 
substantial,  and  it  began  to  gnaw  at  me.” 

Dunklee  emphasized  —  as  the  curri¬ 
culum  proves  —  that  “this  course  is  not  a 
fiill  or  an  academic  fad.  It  provides  basic 
knowledge  of  how  an  absolutely  pivotal 
aspect  of  our  form  of  government  works. 
Without  such  knowledge,  no  one  can  be  an 
effective,  well-informed  citizen.” 

Among  the  course  requirements:  “Read, 
besides  assigned  work,  a  daily  newspaper 
every  day.  Watch  local  television  news 
broadcasts.  And  be  ready  to  talk  about 


j  Recently,  lecturing  at  academically 
I  demanding  Wesleyan  University  in 
1  Middletown,  Conn.,  I  asked  students  how 
i  many  of  them  read  daily  newspapers.  A 

little  more  than  50%  said  they 
did.  A  disturbing  percentage. 
And  at  some  colleges.  I’m  told, 

1  the  percentage  is  lower. 

In  the  initial  weeks,  students 
in  SCSU’s  version  of  “Journal¬ 
ism  101”  learn  the  historic  roots 
of  the  battles  for  press  freedom, 
including  the  star  chamber  — 
particularly  illuminating  now, 
in  the  age  of  U.S.  Attorney 
General  John  Ashcroft’s  closed 
hearings  —  as  well  as  citizens  held  without 
charges  and  without  access  to  lawyers. 

The  exploration  of  the  First  Amendment 
ranges  from  the  Alien  and  Sedition  Acts  of 
1798  to  pivotal  court  cases  to  “Hate  speech 
on  the  Internet:  Do  the  same  rules  apply 
!  with  a  medium  that  can  reach  millions  as 
they  do  to  a  pamphlet  [or  a  newspaper] 
with  more  limited  reach?” 

In  a  section  on  “Society  and  the  Press,” 
the  course  focuses  on  “the  public  anger 
at  the  press;  the  insensitivity  issue;  the 
media  circus;  disaster  coverage;  and 


other  instances  seen  as  poor  taste.”  Also: 
“What  perceptions  of  class,  race,  gender, 
religion,  and  ethnicity  are  created  or 
fostered  by  the  news  media?”  Later, 
attention  is  paid  to  “undercover  reporting. 
Can  journalists  lie  to  get  the  truth?”  The 
course  goes  on  to  a  common  concern  of 
E^P  readers:  “Corporate  ownership  and 
mergers.  How  it  affects  coverage.” 

During  animated  discussions  throughout 
the  course,  Dunklee  said,  there  are  students 
who  reflect  a  concern  noted  in  a  2000  poll 
by  the  Pew  Research  Center  for  the  People 
&  the  Press:  53%  of  those  surveyed  said, 
“The  people  who  decide  what  to  put  on  TV 
news  or  in  the  newspapers  are  out  of  touch 
with  people  like  me.”  Said  Dunklee,  “People 
in  the  course  ask,  ‘Why  do  they  cover  this 
story  —  and  not  that  story,  which  is  of  real 
interest  to  us?’” 

I  first  heard  about  “The  Media:  Freedom 
&  Power”  from  Jacqueline  Smith,  an  SCSU 
faculty  member.  “It  is  amazing  and  encour¬ 
aging,”  she  told  me,  “how  the  students’ 
awareness  of  the  First  Amendment  and  the 
media  grows  during  the  semester.  I  always 
have  them  do  an  informal  survey,  toward 
the  end  of  the  course,  of  people  outside 
the  university.  Our  students,  who  had  no 
clue  themselves  at  the  beginning  of  the 
semester,  are  appalled  when  they  hear  such 
answers  to  ‘What  are  the  five  freedoms  in 
the  First  Amendment?’  as:  ‘The  right  to 
bear  arms’  or  ‘The  pursuit  of  happiness.’  ” 

Dunklee  insisted:  “No  educated  person 
in  the  United  States  should  lack  knowledge 
of  the  First  Amendment  and  the  press’  role 
in  a  democratic  society.  From  speech  and 
press  freedom  flow  all  our  freedoms.” 

Expressing  a  similar  concern  last 
Tuesday,  Columbia  University  President 
Lee  C.  Bollinger  suspended  the  search  for 
a  new  dean  of  Columbia’s  Graduate 
School  of  Journalism.  “To  teach  the  craft 
of  journalism  is  a  worthy  goal,  but  clearly 
insufficient  in  this  new  world,”  Bollinger 
wrote  in  an  e-mail  message  quoted  by  The 
New  York  Times.  As  a  result,  he  indicated, 
the  j-school  could  focus  more  on  communi¬ 
cations  as  the  “critical  element  in  forging 
democracies,  markets,  [and]  culture.” 

Not  only  j-schools  but  high  schools, 
colleges,  and  universities  as  well  could 
help  energize  our  democracy  by  creating 
their  own  versions  of  “The  Media:  Freedom 
&  Power”  —  open  to  all  students.  11 
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Dear  Subscriber: 

We’re  pleased  to  announce  an  exciting  new  change  at  Editor  &  Publisher.  Starting  July  15,  2{X)2. 
your  E&P  subscriptions  will  include  both  print  and  online  access  to  our  unparalleled  industry 
coverage. 

In  addition  to  your  weekly  printed  issues,  you’ll  automatically  receive  exclusive  online  access  to 
editorandpublisher.com  -  with  no  additional  charge,  for  the  remainder  of  your  current  subscription.  To  gain  access, 
we  need  you  to  provide  us  with  your  e-mail  address.  To  do  this,  visit:  www.editorandpublisher.com  or  call  our  customer 
service  number  1-800-722-6658.  We  will  provide  you  with  your  ID  and  password  for  online  access. 

Not  available  on  our  general  web  site,  E&P  online  services  include: 

•  Full  internet  access  to  every  current  article  in  the  latest  E&P  issue,  with  no 
additional  fees. 

•  Editor  &  Publisher  Classifieds  -  updated  daily,  it’s  the  industry’s  most  extensive 
classified  advertising. 

•  Online  access  to  the  Articles  Archive  Database  dating  back  to  1993  -  fully 
searchable  by  Keyword,  Byline,  Date  Range  and/or  Content  Source. 

•  Editor  &  Publisher's  new  weekly  online  newsletter  focusing  on  career  management. 

Remember,  this  is  FREE  to  our  valued  paid  subscribers,  so  please  respond  today. 

Thank  you  for  reading  EDITOR  &  PUBLISHER  magazine. 


Who  says  it’s 
lonely  at  the 


Congratulations  to  Lola  and  Pluggers,  recent 
winners  in  comics  polls  across  the  country. 
Pluggers  was  ranked  the  No.  1  comic  strip 
for  the  fourth  consecutive  year  at  the  Tribune 
Review  (Greensburg,  Pa.).  Readers  voted  Loia  No.  4 


Pluggers  is  America's  first 
interactive,  reader-participation 
comic.  Pluggers  represent  everyday 
folks  who  unceremoniously  plug 
along,  balancing  work,  play  and 
family  life. 


in  a  poll  for  the  St.  Louis  Post-Dispatch  and  No.  6 


at  The  Gazette  (Cedar  Rapids,  Iowa). 


Go  ahead,  bask  in  the  glow  of  their  giory. 

To  order  Pluggers  or  Lola  for  your  publication, 
contact  your  TMS  representative  at 
(800)  245-6536  for  rates  and  availability. 


This  eccentric  grandmother  lives 
life  out  loud,  entertaining  readers 
young  and  old.  Lola's  hilarious 
takes  on  life  have  made  her  a 
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